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เಷಯ ๸಄ತ - ೬೨ ( ಏඨ. ಎ๺) 

คചฯ ෈๭ච๺ 
(ಕನ౬ ಡ ಆไൟ౨  ಮൡ౨  ಇಂಜ౵ ๫ ಆไൟ౨  ) 

ಸಮಯ: ೨ ಧങ ೧೫ ඛ෦ಷ         (ಒഖౣ  ಪ౳ ๔౬ ಗಳ ๸ಒ౲ : ೩೭)  (ಒഖౣ  ಅಂಕಗำ :೬೦) 

 (ಕನ౬ ಡ ಆไൟ౨ ) 

 
๰ಚචಗำ: 

೧. ಈ ಪ౳ ๔౬ ಪൟ౳ ಃ෷ ೩೭ ವ๯౨ ඛಷ౤  ಮൡ౨  เಷಯ ඛಷ౤  ෥ದค ಪ౳ ๔౬ ಗಳඝ౬  
     ຄಂൽං.  
೨. ಬಲ ූಗದย౵  ಆഔౣ ฆವ ಅಂ౾ಗำ ಪ౳ ๔౬ ಗัฆವ තಣბ ಅಂ౾ಗಳඝ౬  
     ൧ೕค๯ತ౨ ං ಮൡ౨  ಎ๠ౣ  ಪ౳ ๔౬ ಗัಡ ಉತ౨ คಸ෎ಃಂൿ ඛೕലං. 
೩. ಪ౳ ๔౬  ಪൟ౳ ಃಯඝ౬  ಓൽಆಳ౶ ฤ ೧೫ ඛ෦ಷ ౽มವ౽ಶโ ๳คඈ൤  
     ಉತ౨ คಸฤ ඛಗൽಪലಸมದ ಸಮಯವඝ౬  ಪ౳ ๔౬ ಪൟ౳ ಃಯ ෬ม౯ ಗದย౵  
     ಆಡมಜං.  

ූಗ - A 
I. ಈ ಃಳಜನ ಪ౳ ๔౬ ಗัಡ ಅಥ฿ ಅතಣბ ຂัಃಗัಡ කฤౙ  ಆ෺ౙ ಗಳඝ౬  ඛೕಡมಜං. 
ಅโಗಳඝ౬  ກೋ౞  ๰ಕ౨ ฿ದ ಉತ౨ ರವඝ౬  ಆค๭ , ಕ౳ ෥ౘರඅಂൽಡ ಬฉ෵ค.     
            10*1=10 

1. ෴โඃ ෽ೕಜච ಅಥ฿ ๾ഴ౽ಟದ ಪ౳ ಯತ౬ เಲ౵ ං ಖคೕൽ๭ದ ಸರಀಗಳඝ౬  
๼ೕಡ ಕฉಯมಞತ౨ ං. 
ಅ) ൡൡბ ಸರಀಗำ                   ಬ) ಪ౳ ೑ೕದචಯ ಸರಀಗำ   
ಕ) ๎ඪಂ಩ ಸರಀಗำ   ಡ) เ๕ಷ ಸರಀಗำ           

2. ๭౭ ೕಕฑಗಳ ෩ಲಕ ೦๼ೕฃൡ ඛೕഴโൿ ಇർಜං. 
ಅ) ಪ౳ ๬ರ ෥ಧ౲ ಮ    ಬ) ෨ದ౳ ಣ ෥ಧ౲ ಮ            
ಕ) ຄฃಂಗಣ ෥ಧ౲ ಮ    ಡ) ෬ยನ ෴โ඀ ಅಲ౵  
  
3. ඬฆಷರ ಉഴඬಗಳย౵  ಃಳಜನ ಉಪವಗბโ ಒಳತಂലಲ౵ . 
ಅ) ಸౙ ഡბಗำ                                        ಬ) ಶഡბಗำ, ඩ౲ ಂഡಗำ       
ಕ) න೦ಮ                                        ಡ) ಀ൞ბ        

4. ಅಂಗല෷ ಸ౽ฃತ౱ ಕ ฿൞ವರಣವඝ౬  ෴คಡ ಒದಜಸ෎ಀ. 
ಅ) ಛ౳ ಹಕ                                ಬ) ಅಂಗല     
ಕ) เක౲ ಸ                                      ಡ) ౽ಯბඛ฿ბಹಕ 
     
5. ಛ౳ ಹಕರ ෍ಂಬಲವඝ౬  ಒದಜ๯โൿ ಉർಹರൕ෴ಜං. 
ಅ) ๭ ಆฑ ಎಂ                                       ಬ) ෥ฃಟ    
ಕ) ಎೖ ಆฑ ಎಂ ಪ౳ ඃಶ   ಡ) ಹಣ౽๯ ඛವბಹൕ 
       
 
   



6. ಉත౲ ಟฑ ෥ඛಟฑ ಅඝ౬  ಬಳಃർರคಂದ ಇคಸ෎౽ದ ඀ರ, 
ಅ) 10-20 ಇಂೋಗำ    ಬ) 15-25 ಇಂೋಗำ   
ಕ) 18-30 ಇಂೋಗำ    ಡ) 25-40 ಇಂೋಗำ  
                
7. ಈ ಃಳಜನ ೉ກ౬ ಗำ ฌೕಗಲౘಣಗำ ๰೉๯ತ౨ ๅ. 
ಅ) ಊತ                                    ಬ) ೩෫౱ ඛ๯เಃ     
ಕ) ಃಂඬ ಆಞโൿ                                    ಡ) ෬ยನ ಎಲ౵ ใ 
    
8. The main types of formal communication within a business,  
a. Downward                                   b. Lateral 
c. Diagonal                                       d. None of the above 
 
9. Informal communication involves,  
a. Smiling                                        b. Gesticulation 
c. none of the above                         c. Both the above 
 
10. Communication flows from an organization would need for, 
a. Exchange information                   b. Exchange options 
c. Making plans and proposals          d. All of the above 
 
 

ූಗ - B 
II.  ಈ ಃಳಜನ ෴โർದฆ ಹൡ౨  ಪ౳ ๔౬ ಗัಡ ಉತ౨ ค๭.     10*2=20  
11. ๸ಘഔತ ೉ಲ౵ ฉ ฿౲ ඩರ ಎಂದชඝ? 
12. ಇ-๎ඪಂ಩ ಎಂದชඝ? 
13. ศಬยಂ಩ เಧಗಳඝ౬  ๰೉๭. 
14. ද౵ ೕ๺ ෦ಋ౺  ಎಂದชඝ? 
15. ಮಚბಂഹ๭ಂ಩ ಹಀౙ ಗำ ෴โโ? 
16. ಮಚბಂഹ๭ಂ಩ ನ ෩ಲේತ ಕತბವ౲ ಗำ ෴โโ? 
17. ഓಡბഡ ෥ฆಕങౣ ಡ 5 ಇಂൽ౳ ಯಗಳ ๲ഔౣ ಂ಩ ಗำ ෴โโ? 
18. ಜ౳ ി ศಔഡ ಎಂದชඝ? 
19. คೕചฯ ങ౳ ೖඛ ಅ๵ೕ๭෻ഡ ಎಂದฉ ෴ฆ? 
20. ๭ ಆฑ ಎಂ ಎಂದชඝ? 
21.  ಅൡ౲ ತ౨ ಮ ಛ౳ ಹಕ ๳ๅಯඝ౬  ඛೕಡฤ කฤౙ -ງತದ ವ౲ ವ๲౩ ಯඝ౬  ಪഔౣ  ෥ല. 
22. ็ಯ౾౨ ಕ ಅಂದತั๯เಃ ಎಂದชඝ? 
23. What is Business Communication? 
 

ූಗ – C 
       II.  ಈ ಃಳಜನ ෴โർದฆ ಆฆ ಪ౳ ๔౬ ಗัಡ ಉತ౨ ค๭.     3*6=18 

24. ೉ಲ౵ ฉ ฿౲ ඩคಯ ෩ಲේತ  ಅವಶ౲ ಕ൤ಗำ ෴โโ? 
25. ෇౳ ౲ ಂലಂ಩ ನ ಉං౪ ೕಶಗำ ෴โโ? 
26. ෥ฃಟ ಪ౳ ೈರದ ಉං౪ ೕಶಗำ ෴โโ? 
27. ಮಚბಂഹ๭ಂ಩ ౽ಯბಗಳ ෬ว ಪค൏ಮ ෈ೕฆವ ಅಂಶಗำ ෴โโ? 
28. ಅಂಗല เක౲ ಸದ ಉං౪ ೕಶಗำ ෴โโ? 



29. ็ಯ౾౨ ಕ ෥ฃಟದ ඩ౳ ෨ಖ౲ ൤ ಏඝ? 
30. කฤౙ  ಪ౳ ෨ಖ ಛ౳ ಹಕ උರಣ ൪ತ౳ ಗಳඝ౬  ಪഔౣ  ෥ല. 
31. ಃಲಸಛರನ ಜ฿෇౪ คಗำ ෴โโ? 
32. ಔඅ౲ ೕಜಕ ಅඩಯಗำ ෴โโ? 
33. Mention the Forms of Communication. 
 

ූಗ – D 
       III.  ಈ ಃಳಜನ ෴โർದฆ ಎರഴ ಪ౳ ๔౬ ಗัಡ ಉತ౨ ค๭.     6*2=12 

34. ೦๼ೕฃൟನ ಉං౪ ೕಶಗಳඝ౬  ಬฉ෵ค. 
35. ಮಚბಂഹ๺ ෥౲ ඡಜฑ ನ ಕತბವ౲ ಗำ ಮൡ౨  ಜ฿෇౪ คಗำ ෴โโ? 
36. ෥ฃಟಛರರ ಅಗತ౲  ಞಣಗำ ෴โโ? 
37.ಃಲಸದ ಸ౩ ಳದย౵  ็ಯ౾౨ ಕ ජಮბಲ౲ ವඝ౬  ຂಡ ඛವბ๼๯โൿ? 
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Subject Code: 62 (NS) 
RETAIL BUSINESS 

(Kannada and English Version) 

[Time: 2Hours 15 minutes]   [Total No. of questions: 37]  [Max. Marks: 60]  

 
(English Version) 

Instructions: 
1. This question paper consists of 37 objective and subjective types of questions and follows 
     the instructions. 
2. Figures in the right hand margin indicate maximum marks for the question and the  
     number of questions to be attended.  
3. The maximum time to answer the paper is given at the top of the question paper. It  
     includes 15 minutes for reading the question paper. 

 
PART-A 

I. Four alternatives are given for each of the following question/incomplete statements. 
Only one of them is correct or most appropriate, choose the correct alternative and write 
the complete answers along with its letter and the question number in your answer booklet. 

         10x1=10 
1. The goods which are purchased without any planning or search effort are called as, 
a. Emergency goods                     b. Impulse goods 
c. Shopping goods                         c. Specialty goods 

2. Advertisement through speakers belongs to 
a. Broadcast media                        b. Print media 
c. Outdoor media                           d. None of the above 
 
3.In the men apparel the following subclass does not exist. 
a. Skirts                                           b.Shirts, Pants 
c. Pajama                                        d. Kurta 

4.The store must offer a positive ambience to the,  
a. Customer                                   b. Store 
c. Design                                        d. Executive 
5. Provide customer support is example of 
a. CRM                                          b. Sales 
c. HRM area                                   d. Financial management  
 
6. The Computer monitor should be placed from the user is 
a.10-20 inches                                  b.15-25 inches 
c.18-30 inches                                  d.25-40 inches  
 
7. Signs and symptoms includes, 
a. Swelling                                     b. Tingling 
c. Redness                                      d. all of the above 
 
 



 
8. The main types of formal communication within a business  
a. Downward                                   b. Lateral 
c. Diagonal                                       d. None of the above 
 
9. Informal communication involves,  
a. Smiling                                        b. Gesticulation 
c. none of the above                         c. Both the above 
 
10. Communication flows from an organization would need for 
a. Exchange information                   b.Exchange options 
c. Making plans and proposals          d.All of the above 
 

PART -B 

II. Answer any TEN of the following questions:                            10x2=20 

11. What is Organized Retail? 
12. What is E-Shopping? 
13. Menction the types of Labeling. 
14. What is Place Mix? 
15.What are the Rights of Merchandising? 
16. What are basic duties of merchandising? 
17.What Setting are the 5 Senses to Target market? 
18. What is Grid Layout? 
19. Who is Retail Trainee Associate? 
20. What is CRM? 
21.List the  Four-step system to deliver excellent customer service. 
22. What is Personal Grooming? 
23. What is Business Communication? 
 

PART -C 

II.Answer any SIX of the following questions:                                3x6=18 

24. What are the essential requirements of Retailer? 
25. What are the objectives of Branding? 
26. What are the objectives of sales promotion? 
27. What are the Factors affecting the merchandising functions? 
28. What are the objectives of store design? 
29. What are the importance of Personal Selling? 
30. List the Four key customer retention strategies. 
31. What are the responsibilities as a worker? 
32. What are the Occupational hazards? 
33. Mention the Forms of Communication. 

 

PART -D 

III. Answer any TWO of the following questions:                            6x2=12 

34. Write the objectives of Advertising. 



35. What are the duties and responsibilities of Merchandise Manager? 
36. What are the essential qualities of a Salesperson? 
37. How to maintain personal Hygiene in the workplace? 
 

******************************* 
 


