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12 The following is not a function of advertising
(A) Information
(B) Brand image Building
(C) Persuasion

(D) Pricing

2, 'Hum Main Hai Hero' is the tagline of

(A) Hero Moto Corp
(B) Maruti Suzuki

(C) Hundai Motor Company

(D) Honda
34 Movable type was invented in
(A) China : (B)  India

(C) GreatBritain (D) Europe
4. Yahoo, Infoseek, Excite are called:
(A) Browsers
(B) Webcasters
(C) Searchengines
(D) Softwars
S Raghu Rai is a well-known-
(A) Painter
(B) Film director
| (C) Photographer
(D) Sportsperson
6. Andre Breton is known as
' (A) Father of Abstract art
(B) Father of Realism art
(C) Father of Surrealism art

(D) Father of Impressionism art
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He

i

Which file format is used to exchange files 7.
between applications

(A) JPEG

(B) TIFF

(C) PSD

(D) BMP

Rules of third

(A) Camera Handling rule
(B) Compositionrule

(C) Rules of lighting

(D) Rules of printing
Depth of field:

(A) Area in front and behind of subject ¢

(B) Zooming capacity of lens

(C) Frame size of the lens
(D) View finder dimension

One of'the following is an operating system

(A) Corel Draw _ 10.

(B) Windows 7
(C) Acrobat
(D) MS Access

What is Chiaroscuro?

(A) alens aberration =
(B) alightand shade effect

(C) warped negative film

(D) none of these

The full form of GST is =

(A) Goods and Sales Tax
(B) Government and State Tax
(C) Goods and Services Tax

(D) General and Services Tax
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14.

115512

16.

17.

18.

19

is the father of Modern Marketing. 13.

(A) Abraham Maslow
(B) Lester Wunderfnan
(C) Peter Drucker

(D) Philip Kotler

Marketing is aprocess which aims at &
(A) Production

(B) Profit-making.

(C) The satisfaction of customer needs
(D) Selling products 4 15.
Panchromafic film is sensitive to

(A) Alllights

(B) Alllightbarred

(C) Alllight bar green

(D) none of these 16.
Which of the following colour has the
wavelength between blue and yellow?

(A) violet (B) orange

(C) red (D) greeﬁ 7
Want for a specific product backed by an abflity

to pay is called

(A) demand (B) need

(C) want (D) customer e
Good marketing is no accident but a result of
careful planning and

(A) promotion (B) selling e
(C) policies (D) execution '
Which among the following is the oldest
dynasty? 20.
(A) Maurya (B) Gupta

(C) kushan (D) Kanva
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20

24

22.

23

24.

25.

When was pottery developed in the Indus 21.

Valley?
(A) 5000 BC (B) 6000BC
(C) 3500BC (D) 2600BC -

Bagh painting of Gupta Empire was found in
which of the following Indian states?

(A) Bihar

(B) Madhya Pradesh

(C) Chhattisgarh

(D) Maharashtra

22.

A is a promotion strategy that calls for
using the sales force and trade promotion to
move the product through channels.

(A) push strategy

(B) pull strategy

(C) blocking strategy

23.

(D) integrated strategy

From the buyer point of view product- is
considered as :

(A) customers cost

(B) costumer solution

(C) convenient availability 24,

(D) communication

Which emperor wrote the play Nagananda' in
Sanskrit language?

(A) Prabhakara Vardhana

(B) Harshavardhana

(C) Chandraguptall

(D) Bindusara

25.

Which of the following paper is the strongest?
(A) Newsprint

(B) Corrugated

(C) Bleached paper

(D) Craft paper
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26.

21

28.

29.

Many bitmapped'images in sequence is known 26.

as:
(A) JPEG animation
(B) Tweening

(C) TIF animation
(D) GIF animation

Given a 2"x2" photograph and a 4"x4" layout

27.

space, what scale percentage is needed to fit the
photograph‘?
(A) 200
(C) 100

(B) 150
(D) 50

Ink mainly used in flexographic printing
28.

process.
(A) liquid ink

(B) paste ink

(C) solvent based ink
(D) heatsetink

How many spokes are there in the Dharma

, 29§
Chakra of the National flag?

(A) 22 B) 18

(C) 24 (D) .14

The most appropriate software used as a layout -
programme is .

(A) Photoshop

(B) GIMP

(C) Indesign

(D) Flash

The first electronic typewriter was launched by
(A) Microsoft

(B) IBM

(C) Olivetti

(D) PERT

13 - VISUAL ARTS (APPLIED ARTS) 7

31.

U ¥ H o3 fdeiy ol 78 Bfddl o ST STar
2

(&) SdgSh gfaeE

@) <t

(%) Srerges gfer

(€) Shengy® Ui

T 2"x2" BICRITE 3R 4"x4" TS WL B
TEd §U, BICRG & fhe &= & fog fhd

Gi=Td ST B DI TATIBT B ?
(31) 200 @) 150
(&) 100 &) 50

21 <5 R e R wfa ¥ S
(@1) R e

@) e =

(@) focmas smenlRa wrel

(@) T # He wrE

IS &St @ o @b | fasaeil cifordt eIy 87
@) 22 € - 18

(|) 24 (@ 14

ST ST D U A SGET AT T e
TIH UG AGCA;R ©

)R

(8) ShemgyHdl

(&) gAfSSmS

P.T.O.



32.

33.

7

36.

37.

38.

Evaluation of the profitability of each segment 32.

iscalled
(A) targetting
(B) market segmentation

(C) positioning

(D) differentiation 33.

The Aj anta paintings belong to the
(A) Harappan period

(B) Mauryan period

(C) Buddhist period

(D) Gupta period

34.

Which is the method of sales promotion?
(A) free

(B) coupons

(C) contests

(D) demonstration

The visible spectrum of the light has a 35,

wavelength in the ranges of

(A) 1000-4000A0 (B) 4000-7000A0
(C) 7500-12500A0 (D) 12500-30000A0
Magenta is a combination of

(A) red and blue light

(B) red and green light

"~ (C) blue and green light

(D) none of these

'Camera' is actually a Latin word meaning 37.

(A) picture box

(B) vaulted chamber
(C) lightbox

(D) noné ofthe above

Marketing creates profit by creating to the

38.

buyer.

(A) Value
(B) Money
(C) Product
(D) Price
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39:

40.

41.

42.

43.

44.

emerges when people decide to satisfy 39.

and want through exchange.

(A) Marketing

(B) Sales

(C) Purchase

(D) Accounting

Techniques of sales promotions are
(A) Free samples

(B) Free offers

©) Merchandising

(D) Allthe above

41.

The consumer products are

(A) Convenience products

(B) Shopping products

(C) Specialty products

(D) allof ;hese

The entire product complex of a firm is called .
(A) market mix

(B) product mix

(C) costmix

(D) promotion mix

Itis popularly known as free form of promotion.
(A) Advertisement

(B) Publicity

(C) Personal Selling

(D) Marketing

Pointof Purchasé Ads are also known as

(A) In-Store Advertising

(B) Built-in Advertising

(C) Green Advertising

(D) Stock advertising
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45.

46.

47.

48.

49.

50.

g 8

Direct mail advertising sends messages through 45.

(A) Audio

(B) Video

(C) Mail

(D) Through person.

drawing gives a three-dimensional

46.

feeling to a picture.

(A) line drawing

(B) Shadesand shadow
(C) Perspective

(D) technical drawing 47.

Which is the element of seven P's of marketing?
(A) Production B) parametér

(C) place . (D) permanent

Which of the following clans of Rajputs is the
Khajuraho temple associated

(A) Parmara ‘

(B) Chandel

(C) Baghel

(D) Tomar

The shore temples at Mahabalipuram was built A

during the regin of which dynasty?
(A) Pallavas

(B) Cholas

(C) Pandyas

(D) Nonof the above

The lightest area in areproduction is 50.

(A) midtone
(B) highlight
(C) shadow

(D) hue

Atext that describes an illustration is 51.

(A) caption
(B) punchline
(C) underline
(D) headline
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52.

33

54.

BT

56.

5

The primary buying motives are: 52.

(A) eating and drinking
(B) safety
(C) desire and supremacy

(D) social approval

The first photographic process was invented by 53

(A) SirNikola Tesla

(B) SirOtto Blathy

(C) SirNicephore Niepce

(D) Sir Samuel Morse

Kodak Camera was invented by
(A) George eastman

(B) Edison

(C) Lumiere brothers

(D) None of these

» Creating image of the product in the minds of

target group is called

55.

(A) marketing

(B) positioning

(C) branding

(D) popularizing

Method of mass-production printing in which
the images on metal plates are transferred to

rubber blankets

56.

(A) letterpress printing
(B) screen printing

(C) intaglio printing

- (D) offset printing

Which of the following Gupta Emperors is
represented his coins as playing the lute or
Veena

(A) Chandraguptal

(B) Chandraguptall

(C) Samudragupta
(D) Skandagupta
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58.

o5

60.

6l1.

62.

63.

Who was the founder of Vikramshila Vihar 58.

| (A) Dharmapala

(B) Gopala
(C) Nagpala
(D) Mahtlpala
ISO

59.

(A) International Organization for
Standardization

(B) Indian Optical Standards

(C) Internal Office System

(D) Information of Standards

60.

Marketing Four P's were given by
(A) Peter Drucker

(B) H.Fayol

(C) McCarthy

(D) Shimizu

61.

Who was the founder of Patliputra

(A) Bimbisara

(B) Ajatshatru

(C) Udayin

(D) Kanishka

4 basic needs to survive and thrive are: air, -
water, food, and .
(A) shelter

(B) education

(C) clothes

(D) love

Aperture 63.

(A) controls the size of the hole

(B) controls speed of shoot
(C) controls CCD

(D) nonofthe above
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64.

65.

66.

67.

68.

69.

Advertising is any paid form of non-personal 64.
presentation and promotion of ideas,  or
services by an identified sponsor

(A) organization ‘

(B) institution |

(C) agency

(D) goods

65.

Marketers often use the term to cover

various groupings of customers.
(A) buying power

(B) demographic segment

(C) market

(D) people 66.
Which of the following refers to marketing
channel? ’ .

(A) Integrated Marketing Communication
(B) Distribution

(C) Marketing Myopia

(D) Retailing \ 67
Colouris:

(A) element of design
(B) principle of design
(C) source of design
(D) objectofdesign 68.
Composition

(A) Arrangements of camera parts

(B) pleasing arrangements of elements

(C) focusing 7

(D) none of the above =
Major objective of any marketing activity in the
world is

(A) Promotion

(B) selling

(C) assembling

(D) transportation
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7L,

12

73

74.

£

The words used to convey the advertisement 70.

ideais

(A) advertisement
(B) advertisement Research
(C) advertisement copy

(D) advertisement budget

POP is abbreviation of 71.

' (A) purchase of product

(B) pointof purchase

© property of product

(D) priority of purchase
Complimentary color ofred is
(A) yellow

(B) orange

(C) blue

(D) green

When was fhe first . ever color photograph
taken?

(A) 1861

(B) 1881

(©) 1901

(D) 1900

74.

Wide angle lens
(A) focal length is smaller
(B) focal lengthislonger

(C) large size of the lens

(D) none of the above

75.

The exchange value of a good service in terms
of money is

(A) Price

(B) Product
(C) Buying
(D) Selling
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76.

dells

78.

79

80.

81.

Abrandisa ‘ 76.

(A) Name

(B) Term

(C) Sign

(D) Acombination ofall of the above

The first step in developing an advertising 77.

program should be to:

(A) setadvertising objectives

(B) setthe édvertising budget

(C) evaluate advertising campaigns

(D) develop advertising strategy

To turn-off the use of a tooL or deselect it, you 78
must push the key.
(A) ctrl+z

(B) shift+z

(C) shift+d

(D) ctrl+d

Marketing and selling are

(A) same

(B) different

(C) almostsame

(D) fully varies

is the process of orgamizing and

80.

composing words and images to create a
message

(A) optical illusion

(B) expression

(C) illusion

- (D) graphic design

Palmer opened the first American advertising g
agencyat  in1850

(A) Pennsylvania

(B) Philadelphia

(C) San Fransisco

(D) Pittsburgh
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82.

83.

84.

85.

86.

Any device or world that identifies the origin of 82.

the product, the manufacturer details etc. is
known as

(A) trade name

(B) brand name

(C) trademark

(D) identity

is the number of people or

83.

households who are exposed to a medium.

(A) Audience

(B) Market
(C) Target
(D) None of thé above

is the area of a picture or design that

appears to be closest to the viewer 84.

(A) Proportion
(B) Foreground
(C) Form :
(D) Background
is a color scheme that uses colors
that sit side by side on the color wheel and have
acommon hue
(A) Colorscheme
(B) Triad color scheme
(C) Monochromatic color scheme
(D) Analogous color scheme
___is the relative lightness or darkness of a
colér
(A) Value
(B) Balance
(C) Space
(D) Variety
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87.

88.

89.

90.

91:

p2.

is an elaborate booklet, usually

bound with a special cover. 87.

(A) Leaflet

(B) Brochure
(C) Pamphlet
(D) Hoarding

Egyptians used to make sales messages

and wall posters. 88.

(A) papyrus
(B) fabric

(C) pine

(D) eucalyptus

A consumer contest is an example of

(A) sales promotion ) 89.

(B) trade promotion
(C) manufacturers promotions
(D) fulfillment cost

Who is the painter of famous painting "Maids of

Honour"? 90.

(A) Francisco de Goya
(B) Caravaggio

(C) Peter Paul Rubens
(D) Diego Velasquez

Who painted the "Age of innocence"?

(A) Reynolds ! | 91.

(B) Renoir
(C) Picasso
(D) Constable

A small amount of product is offered to the

customer for trial is called 92.

(A) product combination
(B) sample

(C) coupon

(D) rebate
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93,

94.

95.

96.

97

98.

The content and context of a message contained

in an advertisementis called? 93.

(A) Ad copy

(B) Script

(C) Body

(D) Advertising appeal

Yakshi Chandra, the famous stone reliefis from:

(A) Sanchi : 94.

(B) Bharhut
© Amaravati
(D) Udaygiri

When was printing press introduced in India?

(A) 1450 95.

(B) 1665
(C) 1556
(D) 1630

The most important objective of anad is:

(A) The promise it makes 96.

(B) Itsoriginality
(C) Itsability to appeal
(D) its professionalism

Sarnath Buddha image is made of which stone

(A) Jodhpur sandstone™ 97.

(B) Chunar sandstone
(C) Kashmir limestone
(D) Madras granite

Name one of the following ideals which

supported emergence of expressionism: 98.

~ (A) Neoclassicism

(B) Romanticism
(C) Realism

(D) Surrealism
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99.

100.

In printmaking aluminum plate is etched by

which acid?

(A) Nitricacid

(B) Hydrochloric acid
(C) Sulphuricacid
(D) Caustic soda

Water is common factor in printing in:

(A) Lithography and offset
(B) Dry point and mezzotint
(C) Silk screen and colography

(D) Linocut and wood block printing
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