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1. \Who of the following is a noted violinist ?

'\,7/ (

Dr. L. Subramaniam
(B) % Dr. Bhudev Pandey
(&) R.S. Bhandari
(D) Pulela Gopichand
.\\
2. _Chandra Prabha wild life sanctuary is located

A

in:
(A) Uttar Prad&

A
(B) Himachal Pradesh
N\

(C) West Bengal N

\.
(D) Kerala \‘
\\
8.  Vikram Sarabhai was a noted : \\
(A) Scientist (B) Economist,
(C) Writer

(D) Flutep ayék\

/

s \
\

4. Article 356 of Indian Constitu/ﬁ)n pertains to :

(A) Failure of Constitut,i/dnal machinery in
state

(B)

(C) Restriction off fundamental rights

D)

5 A train pagses a station platform in 36 seconds
and a gdan standing on the platform in
20 secghds. If the train runs at the speed of

54 kiJometer/hour then the length of the
plateform in meter is : '

400 B) 200

180 D) 240
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If A=x% of y and B = y% of x. Then which of the
following is true ?

A is greater than B

A is smaller than B

(%)
D) aller than y, then A is smaller
than y
7. The odd man out in theNpumber series

8. 27, 64, 100, 125, 216 is\,

@A) 8 ®) \27
N
© 100 ) 21}\\

8. Misspelt word is :
(A) DISCUSS (B) SERIES

(C) PRASSURE D)

9, Antonym of CURTAIL is :

(A) INCREASE " DECREASE

(C) DIMINISH (DY CURTAIN
10. Synonym ¢f MAGNIFY is:

(A) GUMENT (B) AUGMENT

(CY ABRIDGE D) REDUCE
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10.

afg A=y F1 x% 91 B=x Fl y%, T
ATAR:

(A) A Blwmi

B A Bavmd '/
///
© A=B /

/
/S

S
o) zrrax,ya/aé%,am,swa%.

///
3% 8. 27, 64, 100, 125, 216 T I ¥ :
V/ 8 ®) 27
(€) 100 D) 216
s Fige deamg e
(A) DISCUSS (B) SERIES
(C) PRASSURE (D) ALIEN

(B) DECREASE

CURTAIN

MAGNIFY I 9qmMd® §
(A) ARGUMENT (B)

(C) ABRIDGE ®)



11.

12,

13.

14,

15.

186,

17.

Any advertiser publiching an advertisement in
one of the city newspaper would fall under

advertising.
(A) Local (B) Regional
(C) National (D)} International

advertising 1s must for recall.
(A) Pioneering B)
(C) Print ()]

Competitive

Retentive

18 not a part of ahove the line media.
(A) Television (B) Radio
(C) Print (D) Direct mail

is much effective when target group
is limited.

(A) Brochures

(B) Hoardings

(C©) Kiosk

(D) Point of Purchase

is the process of communicating the
value of a product or service to customers for the
purpose of selling. :

(A) Advertising (B) Marketing

(C) Promotion (D) Publicity

1s not the core concept of marketing.
(A) Need (B)
(C) Satisfaction D)

Product

None of these

Consumer behaviour does not blend element
form :

(A) Politics (B) Psychology

(C) Sociology (D) Economy
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18.

19,

20.

21.

22.

23.

is not a personal factor affecting
Consumer Behaviour.

(A) perception (B) lifestyle

(C) occupation (D) age

Market survey is a strategy that
involves dividing a broad target market into
subsets of consumers who have common needs.
(A) Advertising (B) Promotional

(C) Distribution (D) Marketing

Demographic segmentation includes :
(A) state B) age

(C) attitude (D)

interest

Name of the company which is always written
in certain specified manner which becomes its
identity is called

(A) Monogram (B) Symbol

(C) Logo type (D) None of above

The most ancient script of world is
{A) Brahmi (B) Kutila
(C) Sharda D

Devnagari

Joseph Niepce of france prepared the printing
plate of

(A) Silver (B) Bronze

(C) Copper (D) DBrass
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24,

25.

26.

27.

28.

29.

30.

The first advertisement was telecasted on
Doordarshan in
a) 1975 B) 1989

(Cy 1985 (D) 1976

First Photography negative was prepared by
William Henry Fox Talbolt in the year

(A) 1835 (B) 1840

(C) 1845 (D) 1850

was the first Indian film actress to
endorse the product Lux.
(A) HemaMalini (B) Leela Chitnis

{C) Zenat Aman (D) Perveen Bobby

Me. Can Ericson India Ltd. is situated at :
(A) Mumbai B) Delhi
{C) Kolkata o

Chennai

____is the first Indian satellite channal.

(A) Sony (B) Star

(C) Zee (D) Sab

PSA stands for _ service advertising.
(A) Product (B) Public

(C) Promotion (D) Price

wrote “Reality in Advertising.”
(A) Dawvid Ogilvy (B) Rosser Reeves

(C) Chrisdaeques (D) Maslow
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31.

32.

33.

34.

35.

36.

Which soft drink established itself different from
Coca Colas ?

(A) Sprite B)
(©) 7Up D)

Mountain Dew

Limca

advertising tries to establish a
competitive advantage while advertising their
brands.

(A) Industrial (B)y Consumer
(C) Product (D) Financial
Unique selling proposition of Dettol is

(A) Washes away the germs
(B) Clean and hygienic

(C) 100% bath

(D) A healthy soap

In the tourism industry Kerala is marketed as :
{(A) God's own country

(B) Heritage city

(C) Orange city

(D) Mango city

Every Little Help is famous marketing campaign
of :

(A) Philips B)
(C) Videocon (§0)]

Sony

Tesco

Set of benefits that a company offers to its
customers for satisfying their need is known as

(A) Product proposition
{(B) Value proposition
{C) Price proposition

(1) None of these
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317.

38.

39.

41.

42,

In marketing QSP stands for :

(A) Quality, Service and Price
(B) Quality, Service and Product
(C) Quality, Sales and Product

1)) Qﬁality, Sales and Price

Ag per the production concept. business
concentrates on

(A) High product efficiency
(B) Low cost
(C) Mass distribution

(D) All of the above

Services does not result in __________ of

anything.

'(A) Buying (B) Ownership

(C) Selling (D) Marketing

__________ means identifying potential

customers.

(A) Quality (B) Quantity

(C) Prospecting (D) Demography

Customer decides to become regular user in
stage.

(A) Awareness (B) Interest

+¢C) Evaluation (D) Adoption

What is most common form of agency

structure ?
(A) Digital B
(C) Integrated o)

Boutique

Full service
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43. is father of Modern Advertising. 48. i sy famTa #1 fiyar =1 S T

(A) Bill Bernbach @) oo es
(B) Martin Sorrel B) Wi ora
(C) David Ogilvy (© ez sfes
(D) John Hegarty @) w A e
44. ____ _ is not recognized method of setting | 44. ___ I Toeo S i wefud S 6 AR
advertising budget. 1| T8l ¥
(A) Percentage of gross margin (A) o qifsa 1 wfaea
(B) Share of market (B) oW o feem
(C) Competitive parity (©) wfgwaedl woa
(D) None of these (D) T W HE T
45. ________ isthecreative director of Redifusion. | 45. ____ {fewgea & s fdem €1
(A) Jaideep Mahajan (A) IS HERH
(B) Prahalad Kakkar B) TR FHE
(C) Prasoon Joshi © 94l et
(D) Piyush Pandey (D) iy g

46. The organization that make use of product 46. S TIST IR AU B ST F@ ¥, T

concept focus on ) R 7 FHfga F T
(A)  Quality performance (A) TUEEl F WS
(B) Low cost (B) 7 A
(C) Mass distribution =~ © A faam
(D) Al of the above O T EER
47. The original name of nike was . 47. TER FEEAN =l
(A) Blue Ribbon Sports @ = T Fﬁiﬁ
(B Red Ribbon Sports ®) Y= RfaT @iy
(©)  Blue and Red Ribbon Sports © = e s s Wy
(D) Orange Ribbon Sports (D) 3 fifam '{Iﬁ'&{
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48,

49.

50.

b1.

52.

“Never ’rsﬁettle for the best” is the Philosophy of
(A) Google (B Yahoo

(C) Microsoft (D) e-Bay
Consumer contest is an example of

(A) Personal selling

(B) Sales promotion

(C) Advertisement

(D) Indirect selling

AIDA stands for awareness desire
and action.

(A) Idea (B) Intensity

(C) Interest (D) Involvement

is measure of attachment that a
customer has to a brand.

{A) Brand loyalty
(B) Brand association
(C) Brandequity
(D) Brand awareness
is non paid form of Promotion.
{A) Advertising
(B) Direct marketing
{(C) Sales promotion
(D) Publicity
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53. Basic objective of push strategy is to encourage

the

(A) Consumer
(B) Middleman
{C) Producer

(D) Sale force

54. Advertisement aims at
(A) Product selling
(B) Marketing
(C) Customer relation

(D) Mass communication

55. Advertising is an important source of revenue to

(A) Advertiser (B) Public

(C) Media D)

56. Anadcopy that uses the endorsement of satisfied

customer’s

(A) Comparative copy
(B) Reminder copy
(C) Expository copy

(D) Testimomal copy

57. Searching and identifying potential buyer for a

product 18
(A) Selling (B) Prospecting
(C) Compelling (D) Attracting
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SPACE FOR ROUGH WORK / T®% &4 & & wmw
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63.

64.

65.

66.

617,

68,

69.

70.

Promotion Mix includes sales promotion,

-personal selling advertising and

(A)
<)

Marketing Sales

Publicity

B
(D) None of these

is not the primary objective of
advertising.

(A)
©

B
)

to inform to persuade

to remind to make profits

Products that are bought without detailed

comparison are classified as products.
(A) Shopping (B) Speciality
() Luxury (D) Convenient

Product quality level is considered as part of

Actual Product

A

(B) Augumented product
(C) Customer product
(D)  None of these

Airlines and home repairers are classified as:
(AY Product (B)
(C) Distribution o)

Service

None of these

Marketer seeks a response, a purchase, a vote,
an attention from

(A)
©

(B) Seller
D)

Prospect
Firm Management

Industrial products are classified on the basis of
types of

A
©

(B
D)

Customers Usage

Quantity Positioning

__________ is the activity of producing
advertisement for commercial products or
service.

(A)
©

B
Personal selling (D)

Marketing
Sales promotion

Advertising

-00o0-
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58.

59.

60.

61.

62.

Aishwarya Rai Bachchan endorsing L'oreal is an

exam,p}e of appeal.
{(A) Rational (B) Beauty
(C) Sex {D) Emotional

advertising is used when introducing
new product.

(A) Persuasive (B) Inferential

(C) Reminder (D) Informative

Selection of cost-effective medium in advertising
is media

A) (B) Scheduling

Buying

(C) Purchasing (D) Selection

The process of purchasing space in a media is

(A) Media spacing
(B) Media scheduling
{(C) Media purchasing
(D) Media Buying

is a pull strategy.
(A) Trade Promotion
(B) Consumer Promotion
(C) Sales Force Promotion
(D) None of these
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