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General Instructions :
(i) Please read the instructions carefully.

(it)  This question paper consists of 24 questions in two Sections : Section A
and Section B.

(iti) Section A has Objective type questions whereas Section B contains
Subjective type questions.

(iv) Out of the given (6 + 18) = 24 questions, a candidate has to answer
(6 + 11) = 17 questions in the allotted (maximum) time of 3 hours.

(v)  All questions of a particular section must be attempted in the correct
order.

(vi) Section A : Objective Type Questions (30 marks) :
(a)  This section has 06 questions.
(b)  There is no negative marking.
(c) Do as per the instructions given.
(d)  Marks allotted are mentioned against each question/part.

(vii) Section B : Subjective Type Questions (30 marks) :
(a)  This section has 18 questions.
(b) A candidate has to do 11 questions.
(c) Do as per the instructions given.
(d)  Marks allotted are mentioned against each question/part.

SECTION A
(Objective Type Questions) (30 marks)
1. Answer any 4 out of the given 6 questions on Employability Skills. 4x1=4
(1) By default, how many worksheets open in a workbook ?
(a 5 (b) 4
0 2 @ 3

(i1))  Which of the following is not a self-management skill ?
(a)  Problem solving (b)  Confidence

(c) Bargaining (d)  Decision-making
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(a)  dIusi (b) NS
c)  SheTsu® @  <SenE
(iv) Ueh I o< o fIU HI9-E Jrgdr 7e9des 7 ?
(a)  3TcH-Tg (b)  HH ATcH{ITIE
(¢c)  ATcHTIZETE (d) 9 HET
(v) AU S, ATedl, AR, 3fe ol TuE % R § guiar § |
(a)  3TcH-SIT&ehd] (b)  IWm
(¢c) SARhcd (d) fom stfyfo=mg
(vi) Hesiie & fou grae de i & fou o9 fora foaerew &1 3w i 2
(a) wHAeg (FR) (b)  ITEY (HiHS)
¢) aa W@ (W) d <ie (um)
2. feuwu 79wl § 9 foredl 5 a9l & I difv | 5x1=5
G)  fowm = ug=nfaw |
(a) 2 M (b) HHNER FoIfeA
(¢c)  Hid HREIHH (d) GI&ehR
(ii) oot = v T stie <hl sfa s o forw e ST @
(a) HERRI (b)  TLATT
(c) SR Hd @ g
(iii) STH 9 9@ 37 3 ArhiE e gy -1 8 2
(a) HIRR (b)  SiegE=ed
(¢) UM Aes (d) Gfiq srlsEA

(iv) Juad. F1g?
(a)  Jfeh AT TUeH
(b) Ik Gfdw wrge
(c) EEHS?._&' afe uIES
(d) IHada Afer w@rse
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(iii)  Which of the following is not an image file extension ?

(a) .PNG (b) . JPEG
(c) .GIF (d .DOC
(iv)  Which competency is required to be an entrepreneur ?
(a)  Self-doubt (b)  Under-confidence
(c) Self-confidence (d)  Gossip
(v) is about understanding one’s own needs, habits, traits,
etc.
(a)  Self-awareness (b)  Motivation
(c) Personality (d)  Result orientation
(vi)  Which option would you use to set up a password for a spreadsheet ?
(a)  Sort (b)  Format
(c) Protect (d  Sum
Answer any 5 out of the given 7 questions. 5x1=5
(1) Identify the odd one out.
(a)  Talk shows (b)  News Bulletins
(c) Music programmes (d) Interviews
(i1) advertisements are used for image building of a brand.
(a)  Cooperative (b)  Institutional
(c) Direct mail (d) POP
(iii))  Which of these is the most common and popular radio format ?
(a) Feature (b)  Documentary
(c) Radio play (d)  Music programme
(iv) What is USP ?
(a)  Unique Selling Proposition
(b)  Unique Service Point
(c) United Selling Price
(d)  Universal Selling Point
Page 5 of 15 P.T.0.
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(a) TRl (b) Hid M
(c) I AU @ wWH
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(¢) Tt (d) AR
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(a)  TTSHIUTIGS (b)  imiferes

(c)  GTgehlcAioTohdl (d) SHIEISH
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(a) UiehR< (b) A AeH

(¢) ¢8I (d) EREE °d
(v) UG Tfel el feod 8 2

(a) gfﬁ (b)  hicTeRTdl

¢ W% @ fegt
(vi) F-HT1 q Ja-3[[cT =0T 1 ool 757 7 ?

(a) ®NIE (b)  HUTEA

(¢c)  hIFET (d)  YeHAT AGH
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A director gets to know about the faults in a scene through the :

(a)  Checklist (b)  Call sheet

(c) Shooting ratio (d) Rushes

Which of the following is not an editing software for movies ?
(a)  Adobe Photoshop (b) Avid

(c) Filmora (d) FCP

Which of these is an image file format ?

(a) DOC (b) JPEG

(c) HTML (d) XML

Answer any 6 out of the given 7 questions.

1)

(i1)

(iii)

(iv)

(v)

(vi)

Under cross-promotion category, identify the wrong option.
(a)  Ariel + LG washing machine
(b)  Dominos + Pepsi

(c) Surf Excel + Tide
(d)  Burger King + Pepsi

Reader’s editor is also called

(a)  Editor-in-chief (b)  Sub-editor

(c) Reporter (d) Ombudsman
Which of these is not a market segmentation segment ?
(a)  Psychographic (b)  Geographic

(c) Psychological (d) Demographic
Digital convergence includes.

(a) Podcast (b)  Radio plays

(c) Trade shows (d)  Direct mail
Where is Prabhat Studio located ?

(a) Pune (b)  Kolkata

(c) Mumbai (d)  Delhi

Which element is not a part of the pre-shooting stage ?
(a)  Budgeting (b)  Editing

(c) Casting (d)  Script writing
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(vii) WARSH H J=ad faqm9al i 9g= i |
(a) dhTAd (b)  TLATT
(©)  HIE-gHESH d) TE (FER)
feuw w6 el | @ foredl 5 Tl o I AT | 5x1=5
(i)  dfrept foso % I%eH & -
(a) = @M (b) T ToTEe
(c) ofwaT % Sfad (d) SR
(i) “afecter snfufa” & ci@s & 8 ?
(a) TR Fed (b) HIS T
(c) dTee fefadq (d) TR FUEET
(iii)  Torg AR & SHE=ER "reaw <1 faagrdar geg 31fees g 2
(a)  Ccfifesm (b) QAR
(© A d 3R
(iv) FM 1 i &9 fafeu |
(a)  hiehelt HIgoIRM (b)  ShIeRdl ATSEM
(c)  Shiehet TG (d) rerd] Aiseer

(v)

sifem w9 & Ture fhedl ofit S gfdn 1 S gl B, % fi" F A Hh

ST el Adl & ?

(a) hidA 3 b)) WH
© SEH (d)  yfem e
(vi) 21 @dt & 3 TS fopee fou 2
(a) dleed foaie (b) HISe dgufH
¢ E3sey, fufey d) FoENa feed
few v 6 ywl | 9 TRl 5 T % IR dT | 5x1=5

(1)

forelt T ge &l IR & o ot T TSR &l g foham T
%I?I'I‘T—f It pIE] % :

(a) TH (SIER) (b)  TETAd (TSAThHET)

(c) SRIFE HdA (d) derd
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(vii) Identify the ads disguised in entertainment.

(a)  Advocacy (b)  Institutional
(c) Cross-promotion (d) Covert
4, Answer any 5 out of the given 6 questions. 5x1=5

(1) Disadvantages of magazine advertisements are :

(a)  High cost (b)  Good quality

(c) Longer shelf-life (d)  Better visuals
(i1))  Who is the author of ‘Public Opinion’ ?

(a)  Lumiere Brothers (b)  Satyajit Ray

(c) Walter Lippmann (d)  Akira Kurosawa
(iii)  Which form of mass media has the highest credibility ?

(a)  Television (b) Newspaper

(c) Radio (d) Internet

(iv)  Write the full form of FM.
(a)  Frequency Modulation (b) Frequency Moderation
(c) Frequency Moderator (d)  Frequency Modular

(v)  The difference between the finally finished films to what was shot

is called :
(a)  Call sheet (b)  Rushes
(c) Dry runs (d)  Shooting ratio
(vi)  Who gave the three megatrends of the 215t century ?
(a)  Walter Lippmann (b)  Majid Tehranian
(c) D.W. Griffith (d)  Lionel Fielden
5. Answer any 5 out of the given 6 questions. 5x1=5

(1) Advertising campaign undertaken by an NGO to highlight a cause
1S :

(a) Covert (b)  Advocacy
(c) Direct mail (d) POP
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(ii)
(a)  TEqdehdl (b) SR
(c) T (d) B HATHR
(Gii) oS4 =1 I8 9 ANTG 9130 HE H Hee Hdl |
(a) formiwar (b) TN
(c)  g=HTcH® (d) IEITE
(iv) T A T¥E 1 e ohdeh g fomam Siran & 2
(a) TH@far (b) EIH e
(¢) IS, (d) TIE A
(v)  AepImEreft W 30 fie o e Treshi & yeeTa fohem &t 2
(a) ToERE BieeA (b) HISid T
(c) el foaaa (d Tecd
(vi) ST @S UTghi sl W AR form W higa a1 3, 98 8 -
(a)  YMfeteh (b) SHETEIHN
(c)  wMINS (d)  TERTIE (HTEhThS)
feu T 6 gvA 4 W fohegl 5 I o I T |
i) 3 8 HH-ar 21 T w1 AW S 787 8 2
(a) =R (Globalization)
(b) 3Ieiehul (Liberalization)
(c) SEIREDU] (Regionalization)
(d) NELGFICTI (Democratization)
(ii)  Ueh UTaeh o HYTCeh hl T h1H BIdT & ?
(a) &I hgHl Sl GUICd AT
(b) GUTeh o
(c) TorRTdl <hI Hereerdr ean
d) FIoE Tt
(iii) R T 1 S for8 g Srar @ 2

(a) TR Hlewh (b) R sed
(c)  3ThIT HUHmET d) <oy, Tiftey
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This person creates special sound effects.

(a)  Presenter (b) Composer
(c) Singer (d)  Foley Artist
This form of advertising helps share the cost.

(a)  Speciality (b)  Cooperative
(c) Informational (d) Institutional

A radio station is headed by :

(a)  Producer (b)  Station Director

(c) RJ (d)  Station Master
Who introduced the 30-minute radio play on AIR ?

(a)  Lionel Fielden (b)  Satyajit Ray

(c) Walter Lippmann (d)  Guru Dutt

This segment focuses on age and gender of the customers :
(a)  Geographic (b)  Demographic

(c) Social (d)  Psychographic

Answer any 5 out of the given 6 questions.

(1)

(i1)

(iii)

Which of these is not a mega trend of the 215t century ?
(a)  Globalization

(b)  Liberalization

(c) Regionalization

(d) Democratization

What does a reader’s editor do ?
(a)  Edits the lead story

(b)  Writes editorials

(c) Arbitrates complaints

(d)  Writes obituary

Who is regarded as the Father of Indian Cinema ?
(a)  Dadasaheb Phalke (b)  Lumiere Brothers
(c) Akira Kurosawa (d) D.W. Griffith
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(iv)  This is where the name of the person who has filed the report is
written :
(a) Headline (b)  Masthead
(c) Byline (d) Date line

(v)  Whatis URL ?
(a) Uniform Resource Locator
(b) United Resource Locator
(c) Universal Resource Locator
(d)  Unique Resource Locator

(vi)  Which of these radio channels is run by the Government of India ?

(a)  Radio Mirchi (b)  Radio City
(¢)  Vividh Bharati (d) Red FM
SECTION B
(Subjective Type Questions) (30 marks)
Answer any 3 out of the given 5§ questions on Employability Skills. Answer each
question in 20 — 30 words. 3x2=6
7. Write any four techniques that help maintain a positive outlook.

8. What is ICT ? Why is it important ?

9. Explain family business entrepreneurs.

10. What is a Start-Up ?

11. What are Smart Goals ?

Answer any 3 out of the given 5 questions in 20 — 30 words each. 3x2=6
12. What is SEO ?

13. What does an Editorial page editor do ?

14. Explain Headline.

15. Which all categories come under “Talent’ in TV production ?

16. Name any four key contributors in the filmmaking process.
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20. famm@ (W) ®0 2 ? JANEE € FH ¥ T8 fhel woiElt grr fobw 1 v
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21. HHE-H Hreh a9 & fau gdoss Hifesn aa a2 2 Iergwr gfga o <
s a9 ®1 fafeu |
22. U e Hicd JHIEH SIS o W Ueh fogmua 1R fesmea i |

(e @

23, ColfaeH R T & BRI R ™ T T ST |

24, T fopwe U fhen hI Hig wadt 2 1
I9YTh HF o HeH H, Teh Ihal IhYT T@eh oh T TRy |
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Answer any 2 out of the given 3 questions in 30 — 50 words each. 2x3=6
17. State Amartya Sen’s views on Democracy.

18. What is a Website ?

19. Explain the broad categories in which Radio Programmes are classified.

Answer any 3 out of the given 5 questions in 50 — 80 words each. 3x4=12

20. What is Advertising ? Highlight the key work done by an agency before

the launch of the campaign.

21. Which factors decide the best media for advertising ? With examples,

write any three functions of advertising.
22. Chalk out an advertising campaign for an organic cosmetic brand.
23. Highlight the pros and cons of advertising on Television.
24. ‘A script lays the foundation of a film.’

With reference to the above statement, write the qualities of a successful

screen writer.
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