
  

359 Page 1 of 15 P.T.O.   

 
Series HEFG/C  Set-4 

  àíZ-nÌ H$moS>       
 Q.P. Code  

amob Z§. 
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OZg§Mma _mÜ`_m| H$m AÜ``Z (Z`m)  
MASS MEDIA STUDIES (NEW)   

: 3  : 60 
Time allowed : 3 hours  Maximum Marks : 60 

 

 H¥$n`m Om±M H$a b| {H$ Bg àíZ-nÌ _o§ _w{ÐV n¥ð> 15 h¢ & 
 àíZ-nÌ _| Xm{hZo hmW H$s Amoa {XE JE àíZ-nÌ H$moS H$mo narjmWu CÎma-nwpñVH$m Ho$ 

_wI-n¥>ð> na {bI| & 
 H¥$n`m Om±M H$a b| {H$ Bg àíZ-nÌ _| >24 àíZ h¢ & 
 H¥$n`m àíZ H$m CÎma {bIZm ewê$ H$aZo go nhbo, CÎma-nwpñVH$m _| àíZ H$m H«$_m§H$ 

Adí` {bI| & 
 Bg  àíZ-nÌ  15 {_ZQ >H$m g_` {X`m J`m h¡ &  àíZ-nÌ H$m {dVaU 

10.15 ~Oo {H$`m OmEJm &  10.15 ~Oo go 10.30 ~Oo VH$ N>mÌ Ho$db  
àíZ- -nwpñVH$m na H$moB© CÎma Zht {bI|Jo & 

 Please check that this question paper contains 15 printed pages. 
 Q.P. Code given on the right hand side of the question paper should be 

written on the title page of the answer-book by the candidate. 
 Please check that this question paper contains 24 questions. 
 Please write down the serial number of the question in the  

answer-book before attempting it. 
 15 minute time has been allotted to read this question paper. The 

question paper will be distributed at 10.15 a.m. From 10.15 a.m. to 
10.30 a.m., the students will read the question paper only and will not 
write any answer on the answer-book during this period. 
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: 

(i) 

(ii) 24 : 

(iii) 

(iv) (6 + 18) = 24 3 
(6 + 11) = 17 

(v) 

(vi) : 30 :

 (a) 06  
(b) 

(c) 

(d) /  
(vii) : 30 : 

 (a) 18  
(b) 11 

(c) 

(d) /   

IÊS> H$  $ 

(dñVw{ZîR> àíZ) (30 A§H$) 

1. amoµOJma H$m¡eb na {XE JE 6 àíZm| _| go {H$Ýht 4 àíZm| Ho$ CÎma Xr{OE &  4 1=4 

(i)  EH$ H$m ©̀nwpñVH$m (dH©$~wH$) _| {H$VZr dH©$erQ> {S>µ\$m°ëQ> ê$n _| IwbVr h¢ ? 

(a) 5 (b) 4 

(c) 2 (d) 3 

(ii)  {ZåZ{b{IV _| go H$m¡Z-gm EH$ ñd-à~§YZ H$m¡eb   h¡ ?  

(a) g_ñ`m g_mYmZ  (b) AmË_{dídmg  

(c) gm¡Xo~mOr (d) {ZU©̀ Z 
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General Instructions : 

(i) Please read the instructions carefully. 

(ii) This question paper consists of 24 questions in two Sections : Section A 
and Section B.  

(iii) Section A has Objective type questions whereas Section B contains 
Subjective type questions.  

(iv) Out of the given (6 + 18) = 24 questions, a candidate has to answer  
(6 + 11) = 17 questions in the allotted (maximum) time of 3 hours.  

(v) All questions of a particular section must be attempted in the correct 
order. 

(vi) Section A  : Objective Type Questions (30 marks) :  
(a) This section has 06 questions.   
(b) There is no negative marking.  
(c) Do as per the instructions given.  
(d) Marks allotted are mentioned against each question/part.  

(vii) Section B : Subjective Type Questions (30 marks) :  
(a) This section has 18 questions.  
(b) A candidate has to do 11 questions.  
(c) Do as per the instructions given.  
(d) Marks allotted are mentioned against each question/part.  
 

SECTION A 

  (Objective Type Questions) (30 marks) 

1. Answer any 4 out of the given 6 questions on Employability Skills.  4 1=4 

(i) By default, how many worksheets open in a workbook ? 

(a) 5  (b) 4 

(c) 2 (d) 3 

(ii) Which of the following is not a self-management skill ? 

(a) Problem solving  (b) Confidence  

(c) Bargaining (d) Decision-making  
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(iii)  {ZåZ{b{IV _| go H$m¡Z-gm EH$ B_oO \  h¡ ?  

(a) .nrEZOr  (b) .OonrB©Or 
(c) .OrAmB©E\$ (d) .S>rAmogr 

(iv)  EH$ CÚ_r ~ZZo Ho$ {bE H$m¡Z-gr `mo½`Vm Amdí`H$ h¡ ?  
(a) AmË_-g§Xoh  (b) H$_ AmË_{dídmg  
(c) AmË_{dídmg  (d) Jn H$aZm  

(v)  ________ AnZr Oê$aVm|, AmXVm|, bjUm|, Am{X H$mo g_PZo Ho$ ~mao _| Xem©Vm h¡ &  
(a) AmË_-OmJê$H$Vm  (b) àoaUm  
(c) ì`{º$Ëd (d) n[aUm_ A{^{dÝ`mg 

(vi)  ñà¡S>erQ> Ho$ {bE nmgdS>© goQ> H$aZo Ho$ {bE Amn {H$g {dH$ën H$m Cn`moJ H$a|Jo ?  
(a) H«$_~Õ (gmoQ>©) (b) àmê$n (\$m°_}Q>) 
(c) gwa{jV aI| (àmoQ>o  (d)  (g_) 

2. {XE JE 7 àíZm| _| go {H$Ýht 5 àíZm| Ho$ CÎma Xr{OE & 5 1=5 

(i)  {df_ H$mo nhMm{ZE &  
(a) Q>m°H$ emo (b) g_mMma ~wbo{Q>Z  
(c) g§JrV H$m ©̀H«$_  (d) gmjmËH$ma  

(ii)  _________ {dkmnZm| H$m à`moJ {H$gr ~«m§S> H$s N>{d ~ZmZo Ho$ {bE {H$`m OmVm h¡ &  
(a) ghH$mar (b) g§ñWmJV  
(c) S>m  (d) nmoAmonr 

(iii)  BZ_| go g~go Am_ Am¡a bmoH${à` ao{S>`mo àmê$n H$m¡Z-gm h¡ ?  
(a) \$sMa  (b) S>m° _oÝQ>ar  
(c) ao{S>`mo ZmQ>H$  (d) g§JrV H$m ©̀H«$_  

(iv)  ỳ.Eg.nr. ?   

(a) ỳ{ZH$ goqbJ ànmoµOreZ   

(b) ỳ{ZH$ g{d©g ßdmB§Q>  

(c) ỳZmBQ>oS> goqbJ àmBµO 

(d) ỳ{Zdg©b goqbJ ßdmB§Q> 
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(iii) Which of the following is not an image file extension ?  

(a) .PNG  (b) .JPEG 

(c) .GIF (d) .DOC 

(iv) Which competency is required to be an entrepreneur ? 

(a) Self-doubt  (b) Under-confidence  

(c) Self-confidence  (d) Gossip  

(v) , 
etc. 

(a) Self-awareness  (b) Motivation  

(c) Personality  (d) Result orientation  

(vi) Which option would you use to set up a password for a spreadsheet ? 

(a) Sort  (b) Format 

(c) Protect  (d) Sum  

2. Answer any 5 out of the given 7 questions.  5 1=5 

(i) Identify the odd one out. 

(a) Talk shows  (b) News Bulletins  

(c) Music programmes  (d) Interviews  

(ii) __________ advertisements are used for image building of a brand. 

(a) Cooperative  (b) Institutional  

(c) Direct mail  (d) POP  

(iii) Which of these is the most common and popular radio format ? 

(a) Feature (b) Documentary  

(c) Radio play (d) Music programme

(iv) What is USP ? 

(a) Unique Selling Proposition  

(b) Unique Service Point  

(c) United Selling Price  

(d) Universal Selling Point  
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(v)  EH$ {ZX}eH$ H$mo BgHo$ _mÜ`_ go EH$ Ñí` _| Xmofm| Ho$ ~mao _| nVm MbVm h¡ : 
(a) MoH${bñQ> (b) H$m°b erQ> 
(c) eyqQ>J AZwnmV  (d) aeog 

(vi)  {ZåZ{b{IV _| go H$m¡Z-gm _ydr Ho$ {bE E{S>qQ>J gm°âQ>do`a  h¡ ?  
(a) ES>mo~ \$moQ>moem°n (b) E{dS> 
(c) {\$ë_moam  (d) E\$grnr 

(vii)  BZ_| go H$m¡Z-gr EH$ B_oO \$mBb \$m°_}Q> h¡ ?  
(a) S>rAmogr$  (b) OonrB©Or 
(c) EMQ>rE_Eb  (d)  

3. {XE JE 7 àíZm| _| go {H$Ýht 6 àíZm| Ho$ CÎma Xr{OE &  6 1=6 

(i)  H«$m°g à_moeZ H¡$Q>oJar Ho$ VhV   {dH$ën H$mo nhMm{ZE &  
(a) E[a`b + EbOr dm°qeJ _erZ    
(b) S>mo{_ZmoO + noßgr  
(c) g\  + Q>mBS> 
(d) ~J©a qH$J + noßgr  

(ii)  arS>g© E{S>Q>a H$mo Bg Zm_ go ^r OmZm OmVm h¡ & 
(a) àYmZ-g§nmXH$ (b) Cn-g§nmXH$  
(c) [anmoQ>©a (d) bmoH$nmb  

(iii)  BZ_| go H$m¡Z-gm ~mµOma {d^mOZ I§S>  h¡ ? 

(a) gmBH$moJ«m{\$H$ (b) ^m¡Jmo{bH$ 
(c) gmBH$mobm°{OH$b (d) OZg§mp»`H$s` 

(iv)  {S>{OQ>b A{^gaU _| em{_b h¡ ?  
(a) nm°S>H$mñQ> (b) ao{S>`mo ZmQ>H$  
(c) Q>́oS> emo (d)  

(v)  à^mV ñQy>{S>`mo H$hm± pñWV h¡ ?  
(a) nwUo (b) H$mobH$mVm  
(c) _w§~B© (d)   

(vi)  H$m¡Z-gm VÎd nyd©-eyqQ>J MaU H$m {hñgm  h¡ ?  
(a) ~OQ> (b) g§nmXZ  
(c) H$mpñQ>J̈  (d) nQ>H$Wm boIZ  
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(v) A director gets to know about the faults in a scene through the :  

(a) Checklist  (b) Call sheet  
(c) Shooting ratio  (d) Rushes  

(vi) Which of the following is not an editing software for movies ? 
(a) Adobe Photoshop   (b) Avid  
(c) Filmora  (d) FCP  

(vii) Which of these is an image file format ? 
(a) DOC   (b) JPEG 
(c) HTML (d) XML 

3. Answer any 6 out of the given 7 questions.  6 1=6 

(i) Under cross-promotion category, identify the wrong option.  
(a) Ariel + LG washing machine  
(b) Dominos + Pepsi  
(c) Surf Excel + Tide   
(d) Burger King + Pepsi  

(ii)  
(a) Editor-in-chief  (b) Sub-editor 
(c) Reporter  (d) Ombudsman  

(iii) Which of these is not a market segmentation segment ? 
(a) Psychographic  (b) Geographic  
(c) Psychological  (d) Demographic  

(iv) Digital convergence includes. 
(a) Podcast   (b) Radio plays  
(c) Trade shows  (d) Direct mail   

(v) Where is Prabhat Studio located ? 
(a) Pune  (b) Kolkata  
(c) Mumbai  (d) Delhi 

(vi) Which element is not a part of the pre-shooting stage ? 
(a) Budgeting  (b) Editing  
(c) Casting  (d) Script writing  
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(vii)  _Zmoa§OZ _| àÀN>Þ {dkmnZm| H$s nhMmZ H$s{OE &  
(a) dH$mbV  (b) g§ñWmJV  
(c) H«$m°g-à_moeZ  (d) Jwá (H$modQ>©) 

4. {XE JE 6 àíZm| _| go {H$Ýht 5 àíZm| Ho$ CÎma Xr{OE & 5 1=5 

(i)  n{ÌH$m {dkmnZ Ho$ ZwH$gmZ h¢ :  
(a)  (b) AÀN>r JwUdÎmm  
(c) bå~m e¡ë\$ OrdZ  (d) ~ohVa Ñí`  

(ii)  npãbH$ Amo{n{Z`Z  Ho$ boIH$ H$m¡Z h¢ ?  
(a) bw_o`a ~«Xg© (b) gË`OrV am` 
(c) dmëQ>a {bn_¡Z (d) AH$sam Hw$amogmdm  

(iii)  {H$g àH$ma Ho$ OZg§Mma _mÜ`_ ?  
(a) Q>obr{dOZ  (b) AI~ma  
(c) ao{S>`mo (d) B§Q>aZoQ>  

(iv)  FM H$m nyU© ê$n {b{IE &  
(a) \«$s¹|$gr _m°Sw>boeZ  (b) \«$s¹|$gr _m°S>aoeZ  
(c) \«$s¹|$gr _m°S>aoQ>a (d) \«$s¹|$gr _m°S>çyba  

(v)  A§{V_ ê$n go g_má {\$ë_| Am¡a Omo eyqQ>J H$s Om MwH$s h¡, Ho$ ~rM Ho$ A§Va H$mo 
?  

(a) H$m°b erQ> (b) aeog  
(c) S´>mB© aZ (d) eyqQ>J ao{e`mo 

(vi)  21dt gXr Ho$ 3 _oJmQ́>|S> {H$gZo {XE ? 

(a) dmëQ>a {bn_¡Z (b) _m{OX Voham{Z`Z  
(c) S>r.S>ãë ỳ. {J«{µ\$W  (d) {b`moZob \$sëS>Z 

5. {XE JE 6 àíZm| _| go {H$Ýht 5 àíZm| Ho$ CÎma Xr{OE & 5 1=5 

(i)  {H$gr EH$ _wÔo H$mo COmJa H$aZo Ho$ {bE EH$ µJ¡a-gaH$mar g§JR>Z Ûmam {H$`m J`m 
{dkmnZ A{^`mZ h¡ : 
(a) Jwá (H$modQ>©) (b) dH$mbV (ES>dmoHo$gr) 
(c)  (d) nrAmonr 
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(vii) Identify the ads disguised in entertainment.  

(a) Advocacy  (b) Institutional  

(c) Cross-promotion   (d) Covert  

4. Answer any 5 out of the given 6 questions.  5 1=5 

(i) Disadvantages of magazine advertisements are : 

(a) High cost  (b) Good quality  

(c) Longer shelf-life  (d) Better visuals  

(ii)  

(a) Lumiere Brothers  (b) Satyajit Ray 

(c) Walter Lippmann  (d) Akira Kurosawa  

(iii) Which form of mass media has the highest credibility ? 

(a) Television  (b) Newspaper  

(c) Radio  (d) Internet  

(iv) Write the full form of FM.  

(a) Frequency Modulation   (b) Frequency Moderation  

(c) Frequency Moderator  (d) Frequency Modular  

(v) The difference between the finally finished films to what was shot 
is called : 

(a) Call sheet   (b) Rushes  

(c) Dry runs  (d) Shooting ratio 

(vi) Who gave the three megatrends of the 21st century ? 

(a) Walter Lippmann   (b) Majid Tehranian  

(c) D.W. Griffith (d) Lionel Fielden  

5. Answer any 5 out of the given 6 questions.  5 1=5 

(i) Advertising campaign undertaken by an NGO to highlight a cause 
is : 

(a) Covert   (b) Advocacy  

(c) Direct mail  (d) POP 
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(ii)  Omo ì`{º$ {deof Üd{Z à^md n¡Xm H$aZo H$m H$m_ H$aVm h¡ : 
(a) àñVwVH$Vm© (b) g§JrVH$ma 
(c) Jm`H$  (d) \$mobo H$bmH$ma 

(iii)  {dkmnZ H$m `h ê$n bmJV gmPm H$aZo _| _XX H$aVm h¡ : 
(a) {deofVm (b) gh`moJr 
(c) gyMZmË_H$ (d) g§ñWmJV 

(iv)  EH$ ao{S>`mo ñQ>oeZ H$m ZoV¥Ëd {H$gHo$ Ûmam {H$`m OmVm h¡ ?  
(a) {Z_m©Vm (b) ñQ>oeZ {ZXoeH$ 
(c) Ama.Oo.  (d) ñQ>oeZ _mñQ>a 

(v)  AmH$medmUr na 30 {_ZQ> Ho$ ao{S>`mo ZmQ>H$m| H$s ewéAmV {H$gZo H$s ?  
(a) {b`moZob \$rëS>Z  (b) gË`OrV am` 
(c) dmëQ>a {bn_¡Z (d) Jwé XÎm 

(vi)  Omo I§S> J«mhH$m| H$s C_« Am¡a qbJ na H|${ÐV hmoVm h¡, dh h¡ :  
(a) ^m¡Jmo{bH$  (b) OZgm§p»`H$s` 
(c) gm_m{OH$  (d) _Zmod¡km{ZH$ (gmBH$moJ«m{\$H$) 

6. {XE JE 6 àíZm| _| go {H$Ýht 5 àíZm| Ho$ CÎma Xr{OE & 5 1=5 

(i)  BZ_| go H$m¡Z-gm 21dt gXr H$m _oJm Q́>|S>  h¡ ? 

(a) (Globalization) 
(b) CXmarH$aU (Liberalization) 
(c) joÌr`H$aU (Regionalization) 

(d) OZV§ÌrH$aU (Democratization) 

(ii)  ?  
(a) _w»` H$hmZr H$mo g§nm{XV H$aZm 
(b) g§nmXH$s` {bIZm 
(c) {eH$m`Vm| H$s _Ü`ñWVm H$aZm 
(d) _¥Ë ẁboI {bIZm 

(iii)  ^maVr` {gZo_m H$m OZH$ {H$go _mZm OmVm h¡ ? 

(a) XmXmgmho~ \$mëHo$ (b) bw{_`a ~«Xg© 
(c) AH$sam Hw$amogmdm (d) S>r.S>ãë ỳ. {J«{µ\$W 
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(ii) This person creates special sound effects. 

(a) Presenter  (b) Composer  
(c) Singer  (d) Foley Artist  

(iii) This form of advertising helps share the cost.  
(a) Speciality   (b) Cooperative  
(c) Informational  (d) Institutional  

(iv) A radio station is headed by : 
(a) Producer    (b) Station Director  
(c) RJ (d) Station Master  

(v) Who introduced the 30-minute radio play on AIR ? 
(a) Lionel Fielden    (b) Satyajit Ray  
(c) Walter Lippmann  (d) Guru Dutt  

(vi) This segment focuses on age and gender of the customers :  
(a) Geographic    (b) Demographic  
(c) Social  (d) Psychographic  

6. Answer any 5 out of the given 6 questions.  5 1=5 

(i) Which of these is not a mega trend of the 21st century ? 
(a) Globalization 
(b) Liberalization 
(c) Regionalization 
(d) Democratization 

(ii) What does a r ? 
(a) Edits the lead story  
(b) Writes editorials 
(c) Arbitrates complaints   
(d) Writes obituary  

(iii) Who is regarded as the Father of Indian Cinema ? 
(a) Dadasaheb Phalke  (b) Lumiere Brothers  
(c) Akira Kurosawa  (d) D.W. Griffith  
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(iv)  `ht na [anmoQ>© H$amZo dmbo H$m Zm_ {bIm hmoVm h¡ :  
(a) hoS>bmBZ  (b) _mñQ>hoS> 
(c) ~mB©bmBZ (d) S>oQ> bmBZ  

(v)  ỳ.Ama.Eb. ?  
(a) ỳ{Zµ\$m°_© [agmog© bmoHo$Q>a   
(b) ỳZmBQ>oS> [agmog© bmoHo$Q>a  
(c) ỳ{Zdg©b [agmog© bmoHo$Q>a   
(d) ỳZrH$ [agmog© bmoHo$Q>a  

(vi)  H$m¡Z-gm ao{S>`mo M¡Zb ^maV gaH$ma Ûmam Mbm`m OmVm h¡ ?  
(a) ao{S>`mo {_Mu (b) ao{S>̀ mo {gQ>r 
(c) {d{dY ^maVr (d) aoS >E\$.E_. 

      IÊS> I $ 
({df`naH$ àíZ)  (30 A§H$) 

5 3 
20  30   3 2=6 

7. gH$mamË_H$ ÑpîQ>H$moU ~ZmE aIZo _| _XX H$aZo dmbr H$moB© Mma VH$ZrH|$ {b{IE &  

8. ? ?  

9. nm[adm[aH$ ì`dgm` CÚ_r H$m¡Z h¢ ? 

10. ? 

11. ? 

5 3 20  30   3 2=6 

12. ?   

13. ?  

14. hoS>bmBZ eãX H$s ì`m»`m H$s{OE &  

15. Q>¡b§oQ>  _| H$m¡Z-gr lo{U`m± AmVr h¡§ ?  

16. {\$ë_ {Z_m©U H$s à{H«$`m _| {H$Ýht Mma à_wI `moJXmZH$Vm©Am| Ho$ Zm_ {b{IE &  
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(iv) This is where the name of the person who has filed the report is 
written : 
(a) Headline    (b) Masthead  
(c) Byline  (d) Date line   

(v) What is URL ? 
(a) Uniform Resource Locator 
(b) United Resource Locator  
(c) Universal Resource Locator  
(d) Unique Resource Locator  

(vi) Which of these radio channels is run by the Government of India ? 
(a) Radio Mirchi   (b) Radio City 
(c) Vividh Bharati  (d) Red FM 

SECTION B 
  (Subjective Type Questions) (30 marks) 

Answer any 3 out of the given 5 questions on Employability Skills. Answer each 
question in 20  30 words. 3 2=6 

7. Write any four techniques that help maintain a positive outlook. 

8. What is ICT ? Why is it important ? 

9. Explain family business entrepreneurs. 

10. What is a Start-Up ? 

11. What are Smart Goals ? 

Answer any 3 out of the given 5 questions in 20  30 words each. 3 2=6 

12. What is SEO ? 

13. What does an Editorial page editor do ? 

14. Explain Headline. 

15.  

16. Name any four key contributors in the filmmaking process.  
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3 2 30  50   2 3=6 

17. bmoH$V§Ì na A_Ë ©̀ goZ Ho$ {dMma ~VmBE &  

18. ?  

19. CZ ì`mnH$ lo{U`m| H$s ì`m»`m H$s{OE {OZ_| ao{S>`mo H$m ©̀H«$_ dJuH¥$V {H$E OmVo h¢ & 

5 3 50  80   3 4=12 

20. {dkmnZ (àMma) ? A{^`mZ ewê$ H$aZo go nhbo {H$gr EO|gr Ûmam {H$E JE à_wI 

H$m`m] na àH$me S>m{bE &  

21. H$m¡Z-go H$maH$ {dkmnZ Ho$ {bE gd©loîR> _r{S>`m V` H$aVo h¢ ? CXmhaU g{hV {dkmnZ Ho$ 

H$moB© VrZ H$m ©̀ {b{IE &  

22. EH$ O¡{dH$ gm¢X ©̀ àgmYZ ~«m§S> Ho$ {bE EH$ {dkmnZ A{^`mZ {S>µOmBZ H$s{OE &  

23. Q>obr{dOZ na {dkmnZ Ho$ \$m`Xo Am¡a ZwH$gmZ na àH$me S>m{bE &  

24. EH$ pñH«$ßQ> EH$ {\$ë_ H$s Ztd aIVr h¡ &   

 Cn ẁ©º$ H$WZ Ho$ g§X ©̂ _|, EH$ g\$b nQ>H$Wm boIH$ Ho$ JwU {b{IE & 
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Answer any 2 out of the given 3 questions in 30  50 words each.  2 3=6 

17. s views on Democracy.  

18. What is a Website ? 

19. Explain the broad categories in which Radio Programmes are classified. 

  

Answer any 3 out of the given 5 questions in 50  80 words each.  3 4=12 

20. What is Advertising ? Highlight the key work done by an agency before 

the launch of the campaign.  

21. Which factors decide the best media for advertising ? With examples, 

write any three functions of advertising.  

22. Chalk out an advertising campaign for an organic cosmetic brand.  

23. Highlight the pros and cons of advertising on Television.  

24.  script lays the foundation of a fil   

 With reference to the above statement, write the qualities of a successful 

screen writer. 

 


