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General Instructions :

1.

Candidate must write his/her Roll Number on the first page of the Question Paper.

2. Please check the Question Paper to verify that the total pages and total number of questions contained in
the Question Paper are the same as those printed on the top of the first page. Also check to see that the
questions are in sequential order.

3. Making any identification mark in the Answer-Book or writing Roll Number anywhere other than the
specified places will lead to disqualification of the candidate.

4. Write your Question Paper Code No. 58 / OSS /1, Set -C on the Answer-Book.

5. (@  The Question Paper is in English/ Hindi medium only. However, if you wish, you can answer in any

one of the languages listed below :
English, Hindi, Urdu, Punjabi, Bengali, Tamil, Malayalam, Kannada, Telugu, Marathi, Oriya, Gujarati,
Konkani, Manipuri, Assamese, Nepali, Kashmiri, Sanskrit and Sindhi.
You are required to indicate the language you have chosen to answer in the box provided in the
Answer-Book.

(b)  Ifyouchoose to write the answer in the language other than Hindi and English, the responsibility
for any errors/mistakes in understanding the question will be yours only.
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Time : 3 Hours] [Maximum Marks : 100

T ;3w [quties : 100

Note: (i) All questions are compulsory.

(i) Marksallotted areindicated against each question.

(iii) Each question from Question Nos. 1 to 10 hasfour aternative - (A), (B), (C)
and (D) out of which one is most appropriate. Choose the correct answer
among the four alternatives and write it in your answer-book against the
number of the question. No extra time is allotted for attempting multiple
choice questions.
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Coordinationis [1]

(A) aseparate function of management (B) an objective of management
(C) aprincipal of general management (D) the essence of management
U= g

(A) vau =1 T 9 fagra (B) e = Uk 329

(C) vwae =t U AW g (D) wae @ AR

Under functional foremenship one who arranges workers, machines, tools and
materialsetc. iscalled [1]
(A) Inspector (B) Gang Boss

(C) Routeclerk (D) Disciplinarian
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3.

Thefull formof WTO is [1]

(A) World Traders Organisation (B) World Trade Organisation

(C) World Trading Organisation (D) Alltheabove

g A N forqa wu 2

(A) aeE 28 AWHEAYA (B) acE 28 ANATESAYH

(C) aeg 2fem smirEsym (D) Swirh Tt

Sale of products directly through the own staff of the producer is [1]

(A) Zerochannel of distribution

(B) One stage channel of distribution

(C) Two stage channel of distribution

(D) Three stage channel of distribution

IUTE! T IcATEeh gRT T o KU o gRT forehd @

(A) V= @i foaror meem (B) U wi foawur miem

(C) fowalim forawor mezm (D) < il ferawor e
International market isa classification of markets according to [1]
(A) Area (B) Goods and Services

(C) Volume of Transactions (D) Alltheabove

AT TR, ........... o YR TR ATSTRI AT STeR0T &

(A) &= (B) wet wen wramd

(C) wea i mEn (D) Swiw @t

25% extraoil inabottle of 250 ml. of hair oil iswhich of thefollowing type of sales

promotion tools. [1]
(A) Price off. (B) Bonus offer

(C) Freeoffer (D) Distribution of free sample
250 furett fetex i o1 aet aaer B 25% sifafies 9a fe o | ada ot 6 o |nem 20

(A) uea werdt (B) = a wEmE
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7.

10.

58/055/1-319-Cl -2t 4 [NINIMIURANAMONRR  Coone

Maximum period for which a certificate of Deposit can beissued is

(A) 91days (B) 15 days
(C) 6 months (D) Oneyear
JAfererem srate fSaeh foro s wamoTes w6t fetae foman < weRan @
(A) 91fem (B) 15f
(C) 6= (D) wh=d

The full form of FCCB is :
(A) Foreign Currency Canada Bonds

(B) Foreign Currency Corporate Bonds
(C) Foreign Currency Convertible Bonds
(D) Foreign Currency Cumulative Bonds.

Wrong tranglation results into which type communication barriers?

(A) Semantic (B) Organisationad
(C) Psychological (D) Personal
A HIATG | TUTT ok {oh TR Rt Sen Iea grel 3?2

(A) T (B) wieATH®
(C) ghE=miumce (D) =t
Which function of management helpsin minimising errors?
(A) Panning (B) Organising
(C) Staffing (D) Controlling
TS T i G1 HE A h HH HH T LR g 27

(A) T (B) @eA

(C) Fafrrtm (D) fra=m
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11.

12.

13.

14.

15.

16.

17.

Distinguish between equity shares and preference shares on the basis of (a) Payment
of Dividend and (b) Return of capital. [3]
() AT AR A (W) Uit <t SR S SR O THaT S9N q YSiferhR 3790 7 S S|

'Principles of management arethe basic truths generally stated in the form of cause
effect relationship.' Explain briefly. [3]
vae o g amTm: nURy | @ N R0t ud ueta o Tl o ® 9 H gl T 3| we
| wHgmEu|

Kiranworksasatailor in agarment manufacturing company. Her supervisor Mohan
has fixed for her atarget of sewing 15 trousersin aday. At the end of the day the
supervisor counted the trousers and found that Kiran sewed only 13 trousers.
|dentify the step of controlling process that have been performed by Kiran's
supervisor. Mohan and briefly explain the next step that he should perform.  [3]
fortuT Uk TIHE SeuTeR S T Gl o1 R Ul @) SEeh USdeTs Higd 3 38k o Uk faa |
15 uraem faem ot eiea Feifia fran) fom & s o weiderens 3 e i e e aen uren
for fomtor 3 et 13 urae@ e 21 Fae=on ufsken & 39 =ron ki ugee it e fsarea
feron & waeres HigR g foRan e @ aen swek gt fFemfea fore et swTet <rut A |ea o

RIEE Y

What is meant by 'Publicity'? [3]
“TaR’ T R 31 37

Thefirst step in the selling processis 'prospecting'. List itsremaining steps.  [3]
forsra ufshen o1 oM TROT “TRATEAT AEIET 21 36k 9N TRUT <ht T St

State the benefits of training to the employees. [4]
FHATET Tl TTINLI0T h TN T Seehd HhITu|

State any four points of importance of management. [4]
TEY % g o fohvgl AR fagatt ol 3@ hifTg|
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18.

19.

20.

21.

22.

23.

24.

25.

'‘Depending upon the nature of complaint and the relief sought by the consumer,
and the facts of the care, the Redressal Forum/ Commission may order one or
morereliefs.' State any four such reliefs. [4]

‘rerTaa 6t TeRfd SR SUNITR! AR ART T8 Tgd 3R SEHTA o q281 o SUR R, farun wrm
/ A Uk =1 Aferes a1 Se9l  Wehdt g1 39 @ I3 OR TEd a|

State any four merits of borrowing from commercial banks. [4]
FIUTRI Seht | SR &4 o fohegl TR el 1 3@ <hifsTe|

Briefly explain'Genera Stores. [4]
AR LR i T H TS|

Briefly explain 'work studies astechnique of scientific management. [5]
AFIH T Y Teh qheiieh o & | FRAFTIA &l 489 | TH30)

Briefly explain'non-financia' incentives. [5]
TR foxiiT TicaTeAl 6l |eiu | THEEn)
Explain briefly thefollowing consumer rights: [5]

ad Right to choose and

b) Right to be informed.

= Susiem sifereRrl @t Wera | wweTsu|
®) I T SARGHR qn

W) O UM & AER

Briefly explain any five factorsthat affect dividend decisions. [5]
et fuia it gl A ae R uter SwRent w6 @eu | auEen)

Describe briefly the objectives of marketing. [5]
fmom & sevat v QU # quiA fifu)
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26.

27.

28.

29.

'In order to assess the fixed capital requirement for any business enterprise,one
must be fully conversent with the factorsthat influence such requirement.’ Explain
briefly any four such factors. [6]
“Teh AT Th T Ut SETIHRATST o SATHRe &g 36 gH SATAvIHhdl hi THIS T a1,
TR hl TAHEHN Yt U ¥ gl Tfeu)’ v fohdi IR SRehi i Geiu | Tuesu|
OR/zter=n

‘Theworking capital requirement variousfrom businessto businessand from period
to period.' In the light of this statement briefly explain any four factors affecting
working capital requirement of abusiness unit.

“eHrEyiieT Uit <Rt AT R SrTavehal sHaEE A SHEE™ adn afy @ sty # R g 31 |
T h ThRTYT H Ush SAITTII ShTS eh HIUeT Uit hi SATAYIHRAT il THIId T aTet Tohegt

TR TR hl WU H THATSY

|s management a science or an art? Explain. [6]
ey feF 31U e, T g ? S|
OR/ 1@
|s management a profession? Explain.
T Y Ueh UM B ? THEEY

‘Are marketing and selling synonymousterms.’ Give any five reasonsin support of
your answey. [6]
‘o ferqur qen feska vaiHaT=d vieg 227 31U ST & {HA O i3 Uit HRUT S|

OR/z1eran

‘Marketing mix isthe set of controllable variablesthat the firm can usetoinfluence
the buyer'sresponse.’ Briefly explain any three of these controllable variables.

‘oo fasr 37 FeEmia aiadaia st @ agg 2 S s wd, shar i ufaferan =&
e A & foru ot 210 08 Rl i Fasfia sremat o 9ea § gwEen)

'‘Planning is a systematic way of deciding about and doing things in a purposeful
manner.' In the light of this statement briefly explain any four features of planning
functions of management. [6]

‘Tt Sevayut adiek @ ag futa @ foF @ & @ aen 8 R 217 39 SeF o TR U
e & fondl =R Reiemstt & weg 4 swengu)
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OR/zter=n
Directing is'management in action'. Do you agree. Give any fivereasonsin support

of your answer.
fdom =t 31 @ “Ramefie wEier’ | o 319 HEHa @7 3109 3T % U H whis gre Rl i)

30. There are certain factors that make consumer protection important. State any four
such factors. [6]

TS TA HRE B ¢ I SUITH TREJUT Tl TEequl ST 2| U el oI swrenl o1 sg@ i)
OR/zt=n

Briefly explain the role of middlemen in the distribution of goods.

T o forawor ® weereih ftert i d@aa § Tz
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