_Nﬁmber of Pages in Booklet : 24

Roll No. of Candidate/3Tsaet &1 S :
OMR Serial Numher/aﬁ TH.3TR. S ;
Signature of Candidate/3137eff & Eﬁrm
Date of Examination/gdtan fafs

------

......

------

------

i § gt = wen Serial No, of Booklet oo
 Number of Questions in Booklet : 70 7 g 3 160 3 <o
| M.V.A. (Applied Arts)
Subject Codef/fema =g : 16A

....................................................................

....................................................................

....................................................................

B T T L L L L LT T PR T T P P PP R PR T

.....................................................................

Signature of Invigilator/diems & FEmer
Time/894 : 756 Minutes/fafed |

Max1mum I\IIarks/‘CI;UI'f'én'" 70

1.
2.
3.

10.

11.

_ Instructions

Answer all questions.

All questions carry equal marks.

In this booklet, the questions from
serial no. 1 to serial no. 10 are related

to general aptitude while questiong

from serial no. 11 to serial no. 70 are
subject specific.

Each question has four alternatives
marked as (a), (b), (¢), (d).

Choose only one alternative as an

.angswer of a question.

If more than one answer is marked,
then it will be treated as wrong
answer.

Candidate has to darken only one circle
indicating the correct answer on the

answer sheet by using BLUE BALL.

POINT PEN.
There is no provision of Negatlve
arking.

Carrymg Mob1le phone in the

~ examination hall is strictly prohibited.

If any objectionable material is also

found then action will be taken as per’
" University norms.

Please fill your Roll No. and other
information carefully on OMR sheet.
In' case of any mistake on OMR sheet,
candidate. will be responsible.

If there is any difference between
English and Hindi version of questions,

" then English version shall be correct.
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Fill in blank in the given sentence

so as to make sense. Select the
correct word from the answer

choices,

My t0eth 1eovveereeorrreen.nn. when 1 ate

the ice-cream fast.
(a) pained

(b throbbed

(©) tingled

(d) pricked

A word has been written in four

different ways. Out of which only one

1s correctly spelt. Find the correctly

spelt word

(a) Overlapﬁed
(b) Overlaped |
{¢) Oveﬂeped
{(d) Overelaped -

Choose the word opposite in

meaning to the given word :
DEROGATORY

(a) Immediate

(h) Praising

(c) Opinionated

(d) Roguish

16A-—M.V.A. (App. Arts)
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My teeth ..ccooviervecerineenn. when I ate

 the ice-cream fast.

(31)'pained
(&) thrqbbed |

(%) tingled

(%) pricked
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(31) Overlapped
(1) Overlaped

(¥) Overleped
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(%) Overelaped
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w1 R W A T = o faem ¥
DEROGATORY,

(31) Immediaﬁe :

(@) Praising

(¥} Opinionated

(T) Roguish



4. Who composed the famous song 4 viog e “er o @ ="’ &l

“Sare Jahan Se Achha” ? o =t 2

(a) Jaidev | ¢ Bi)maa

(b) Mohamrqad Igbal | () tﬁguqﬁ ECT Il

{c) Bani(ing- Chandra Chatterjee. () e azsﬁ

(d Rabindranath Tagore __ . (3) Moy é"h( a

5. The famous Delwara temples are 5. wfoz IeErer TR fem ¥

sitnated in :

() FTW Wy d
(a) Uttar Pradesh :
(&) TR H
(b) Rajasthan .
() Maharashtra (W) werse #
(@ Madhya Pradesh - - (7) 7 R #

P

6. The Constituent Assembly adopted .| 6. THUR @M I W wawm =1 +a

the Constitution” for India in : . wigd e ?

@ 1944 | (E 1944 |

() 1947 N ol @ e
o | @
(@ 1949 . (%) 1949
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10,

839478 x 625 = ?

(8) 484673750

(b) 445295760

(& 504675650

(d) 524673750 |
107 x 107 + 93 x 93 = ?
(@) 19578

k) 19418

@ 20098

(dy 21908

Choose the best alternative as the

answer.
A 'scen-ery always has
(a) Paints

(b) Mountains

(c) Rivers

(d) Composition

Choose the bést alternative as the

ANSWET.

Quilt always has :

| (a)  Cotton

(b) Cover
{c) Print
) Tags

16A—~M.V.A. (App. Arts)

10.

839478 x 625 = 7
(31) 484673750

(¥) 445295760

(%) 504675650

(T) 524673750

107? 107 + 93 x 93 = ?
(1) 19578

() 19418

(¥) 20098

(%) 21908

.k.w%mqﬁﬁmwwm:

A scer;éry always has :
(31) Paints

(%) Moﬁ_ntains

(¥) Rivers

(T) Composition
=1 @ IR 3faa fasea TR SIS -

* Quilt always has :

(31) Cotton

(&) Cover

(¥) Print

(T) Tags



11. The punchline “Bahar long, Andar | 11. U¥EA ‘STl w1, o<t =N’ wafem

strong” belongs to : ’ T |

(aj Panteen - . " | (M IALT |

'(b) "Clinic Plus | . (F) i =| 9

(© Vatika , - (@At d

(d) Sunsilk - (@) e § N
12. Circulation rafers to : 12, FER % :

(a) audience or coverage of medium (31)33’@'{17{{ - tﬂﬁ;an ﬁﬁi’ﬁf

{(b) .broadcasting and telecasting o . .
. : (3) dfemifien iR Teiwien
{c) distribution and rotation of | '

product (W) fediogmm oiX Jem i Sew

(d) sale of newspaper - (®) @F{“E‘HTTF IR
13. Tom and Jerry animated series was | 13. ‘Zfq g I’ wiitT s & W .
created by : ' ] R o

(a) Eli B d Gene Deitch )
a 1 aner an ‘ene eic | (3_{)@ a:r{ aﬁ-{ E‘T;ﬁ ;

(b) William Hanna and Joseph ' '
| (&) foferm & 3R e aREy

Barbara |
(¢ Alin Swift and El Baner (%) g e 3?“ ’1'%" AR

(d) Mauric and Noble_l . (7) #fw AR o |
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14.

15.

~. 18.

S‘ans—serif fonts have :
(a) thick end strokes
(b) angled end stroke"g'
{¢) no end strokes |
(d) thin end strokes

The final material supplied to the
magazine or newspaper to use in the
production of advertisement is

called :

(a) Dummy layout

(b) Art work

(¢} Comprehensive layout
(d) Data

Marketing communication mix also
called promotion mix consists of how

many major tools ?
(@) 4
®) 5
(© 6

(dy 7
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17. Which agency does not provide- 17. 57 @ o e S wee

consultanecy services ? - EGiE
" (2) Mudra o | | | @m

() O and M . (=) 3 e wW

(© FCB Ulka o @ %, e
. {d) _,Reriiffusion' | () ﬁ-%qq\a:r |

18. Which of the following is not an | ‘13. = § § =9 TR ET TS w1 IR

example of rationél appesl '7 | T8 OE ?
{a) High qualityl : | (1) 3%g urE
(b) Prestige L (@) i
(¢) Long lifé a - - (9) 3N sy
{d) Resa-le value ; .. (_E} g‘wﬁ%‘q e |
19. How to say (Commuﬁiéate) message | 19 wmmor dow ﬁl e @—(ﬂ ¥ ;-’
includes ? | o | | ‘

' | (%) R & e
(a) Message content o ,

L (F) W H FTEL
(b) Message structure :
{¢) Message format (W) am

(d) Message source (?.'-).r YT R

16A—M.V.A. (App. Arts) .8




20.

21.°

22.

23.

JWT has become the 'preéent :
(a) HTA

() O and M

() Triton

(d I B and W

Which company created first

advertisement for Amul Butter ?
(a) PSL

by ASP

() Oand M

(d) JWT

Who has won laurels for his unique

campaign on cancer prevention ?
(a} Piyush Pandey

(b) Prasoon Joshi

{¢) Mani Shankar ‘Iyer |

@ Ashok Jain

The concept of 4 Ps was develo;laed‘

by : _

(a) Mc\ Carthy

(b) Charles Reuson
{c) Peter Drucker

(d) Martin Mayer
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24.

25.

26.

27.

JWT was set up in India in :
(a) 1920
(b)
()

(d)

1923
1926
1929

PSL (Process Syndicate Ltd.) was
promoted by :

(a) Birlas

{(b) Tatas

(e) Mahindras
(d) Sarabhais

Who is the new brand ambassador

of Revital ?

(a) Aamir Khan
(b) Shabrukh Khan
(¢) Salman Khan
(d) Akshay Kumar

Which product: was advertised by
“Lalitaji” a housewife ?

(a) Tide

(b) Ariel

{c¢) Nirma

(d) Surf

16A—M.V.A. (App. Arts)
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28.

29,

30.

31.

‘0 and‘M’ was set upr in India in :
(a) 1922
(b) 1924
(c)
(d) 1928

1926

Size of display advertisements in

newspaper is measured in :
(a) Centimeter Square

(b) Column centimeter
() Column square

(d Column meter

Which one is a type of relief

printing ?

(a) Lithography
(b} Serigraphy

(c) Intaglio

(d) Block Printing

“The real taste of life” campaign

belongs to which product ?
(a) Cadbury |

(b) Glucon-D

(c) Pepsi

(d) Dhara

16A—M.V.A. (App. Arts)
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32. Which was the first Indian News-

paper ?
(a) The Bengal Gazette
(b) The Courier
(¢} The Bengal Journal
(d) The Hindu |

33. Adve '
created by
(a)
(b) Lintas

O and M

() R. K. Swamy B
(d) FCB Ulka |
34. Which one is a Kiosk medium ?
(a) Indoor
(b} Outdoor
(c) Transit
(d) Print

- 35. Which one of the following factors

" does not affect budget decisions ?
(a) Market share
(b) Consumer base
() Product pricing

{(d) Competition
16A—M.V.A. (App. Arts)
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Advertisements of ‘Raymonds’ are 1 33

34.

- 35.

12

ﬁmﬁﬁaﬂwumwﬁhm—w
ur ? o

()T qMA T

(9) § =

(V) T s A

(7) 7 fag

Tew’ & e @ ww §
(a)aﬂwqq

(=) faem

(W) aW. &, @

(%) wwdist Iew

fra A ¥ fordar mem A & 2
(31) TTER “
() 3TN

(W) giwe

(7) o= -
T Wt T T hEA H Gl wW
¢ feam @

(e b

(F) FATR IR |

(W) TR HEE

('r:)iwaf



36.

- 37.

38.

16A—M.V.A . {App. Arts)

" (a) Tata

Which is a factual statement about

‘a characteristic of the product or:\_ ,

service being sold 7
{(a) Feature
(b) Potential benefit | H
{c) Confirmed beneﬁt.
(d) Benefit

‘Titan’ belongs to which company ?

(b) TCS
(c) Pand G
(d) ITC

The medium on which US
advertisers spend the most money

each year is 7
(a). Radio

(b) Television
(¢) Newspaper

(d) Magazines
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37.

38.
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39. Which of these is not an area of .

40.

41.

responsibility for people who work

in an advertising agency 7
(a) Printing |
(b) Research
(¢) Creativity
(d) Buying

Which of the following tool is used
by the public relation department ?
(a) Lobbying
(b) Publicity
{¢) Press relations

(d) All of the above

Which of the following is not an

element of communication ?

(a) Feedback

(b) Send

(e} Decoding

(d) None of the above

16A—M.V.A, (App. Arts)
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42.

43.

44,

Which of the following is not the

characteﬁstic of personal selling ?
(a) Cost

(b) Iinpact

(c) éultivation

(d) Personality

Seléction of media is based upon :

(a) P{ature of product
(b) Cost

l(c) Type of message
(d) All of the aboye

The families of types are grouped

under how many classifications ?
(a) Eight

(b) Four

(c) Five

{(d) Three

16A—M.V.A {App. Arts)
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45, Gutenberg invented movable types

- 46.

47.

ip :

(a) 1440

(b) 1447

(c) 1450

(d) 1453

First printed advgrtisemqpt ‘was
ddne by :. | o
(a) Nicholas Boone |

(b) William Caxton

(¢) Benjamin ‘Frankllin '

(dy Charles Wilkins

Cuniforms were written on which of
the following with a’ sharp tool ?

(a) Dry clay tablets

(b) Wet clay tablets

(c) Stone

{d) None of the above

16A-—M.V.A. (App. Arts)
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48. “Pappu pass ho gaya” was the | 48. ‘g g @ T AR EeRed T

concept given by @ . - 3 3 & M T
@ Piyush Pandey (o
(b) - Prasoon Joshi | ,‘ - (@ whsﬁ
© AnupamSeod | (@ emw R
.'(d) Prahalad Kakkar (@ W W@..

49. In India first printing presé was | 49, wRg § useh fafEn iw wenfid ﬁrﬁg .

ihstalléd in :

Cok.c B
(a) Mumbai :
(®) FEEE |
(b) Kolkata | |
| (@) e #
(&) Goa
-A(d)_ Chennai | ' _ (3) o= |
50. MariOVMi‘randa is afan : - | 50. Tﬂﬁ?ﬁm =0 -
- (a) Cartoonist _ | () WA
(b) Creative man () w=IeE Al
(¢) Journalist - , (9) UThR
(@ Artist , (T) FEAFR
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51.

62,

53.

54.

16A—M.V.A. (App. Arts)

Creative departmént does not

include :

(a) 'Copywriter
‘() Media Planner

(¢) Art Director
(d) None of the above

First advertising agency was started
by : ‘

(a) V. B. Palmer
®) H. H. Colley
(L) Combs and Syngg
{d) None of the above

‘Which Indian city is considered as

‘Mecca of Advertising’ ?
(a) Hyderahad

~ {b) Chennai

(¢c) Delhi
(d) None of the above

American Association of Advertising

Agencies was founded in :
(a)
(b 1913

1909 -

(c) 1917
(@) 1921

18
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55. Short phrases used in campaigns are | 55.. %= § TIFI @ a B2 GRE TUE

called : - heem ¥ o
() Jingles ] R
(b) Slogans - (@)
(¢) Tagline . , - (30) ¥
@ Baseline | () e .

' 56. Who gave the concept of ‘Gujarat 56 “TE THeT” ®1 HeRed ﬁﬂﬁ Ea

Tourism’ ? 1 @2

(a) Nita Pandey o - (37) e w2
(b) Anupaﬁ Sood . | (W) I R
© Piyush Pandey () e
(@) Prasoon Joshi | (g)AW St

57 “Abhi To Mai Jawaan Hoon’ is a | 57. ‘st o & e & ¥mered frm Sea

tagline of : o H R ?
(a) Godrej Hair Dye | 1 i s o
{b) Garnier Hair Colour (&) MHIT IR et
(¢) Saffola - (ﬁ)m

(d) Lux beauty soap | (7) v = A

16A—M.V.A (App. Arts) 19




568.

69.

60.

Who is the Asst. Director of film

‘Manthan’ ?

(a) Nita Kapoor

(b) Praﬁalad Kakkar
{c) Prasoon Joshi

(d) Nita Pandey

Volney. Palmer opened first

advertising agency in US. .

- {a) True-

(b) False

(¢) Both (a) and (b)

(d) None of the above

“Memorable Moments” is the tagline

of :

(a) Nikon

~(b) Canon

{¢) Sony

{(d) None of the above

16A—M.V.A. (App. Arts)
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62.

63.

(e}

Who has written the Indian

Patriotic Song ‘Mile Sur Mera

Tumhara’ for Nationai Literacy

Mission of India in 1988 7
(a) Prasoon Joshi

(b) Pritam

(¢) Mani Shanka; Iyer
(d) Piyush Paqdey ,

Advertising agency that came up

with the ad campaign of Airtel }

‘Harek Friend Zaroori Hota Hai’

i8 :

(a) Taproot India
(b) Ogilvy

{¢) Lintas

(d} BBH India

-According to HEM consumer

1tf,\‘eha'\rinour is seen as
(a) Ratiﬁnal

(b) Systematic -
Reasonéd

(d) Emotional 7

16A—M.V.A. (App. Arts)
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64.

(a)

Doordarshan began in Dethi in the -

year :

1948
(b) 1955 -
{c)
(d)

1959
1972

- 65. Advertising offers a reason to btiy,

66.

67.

what sales promotion offers to buy :

{a) Inclination

(b) Motive

(¢) Leaning
(d) Incentive

Which type of advertising is

important for mature products ?
(a) |
(b)
(c)

Reminder
Informative
Persuasive
(d) Comparison

Ini case of a new product, advertising

can create demand by :
(a) Dynamic advertising
(b) Per_é;uasivé advertiéing
(¢) Teaser advertising

(d) All of the above

16A—M.V.A. (App. Arts)
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68.

69.

70.

16A—M.V.A. (App. Arts)

Advertising being a fofm of |

communication primarily :
(a) Assures
(b) Con’vince

{(c) Informs

- (d} Create desire

Promotional tool aimed at building

good relations with company and its
public :
(a) Publicity

{b) Public relations

-~ (¢) Advertising

{d) All of the above -

Woodland shoes belongs to which

company ? -

(a) Bharat Shoes

(b) KAFTZ

(¢) Lakhani

(d) Arrow
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