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- found, then action will be taken as per
University norms. '
Please fill your Roll No. and other |

10,
" information carefully on OMR sheet.

- 11,

- Instructions’
Answer all questions.

- All questions carry -equal marks
In this booklet, the questions from"
serial no. 1 to serial no. 10 are related |.
to general awareness while questions:

. from serial no. 11 to serial no. 70 are

subject specific.
Each question has four alternatlves
marked as (A), (B), (C), (D).

Choose only one alternative as an

answer of a question.
If more than one answer is marked

then it will be treated -as wrong.

- answer.

~ Candidate has to darken only one circle |
-indicating the correct answer on the

O.M.R. sheet by using BLUE LAL_L

' EQINT PEN. _
~ There is no provision of Negg ;xé
. Marking.

Carrying Mobile phone in- the |

examination hall is strictly prohibited.
If any objectionable material is also

In case of any mistake on OMR sheet,
candidate will be -responsible.

_If there is any difference between

English and Hindi version of questions,
then English version shall be correct.
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1. i‘he l“on‘;g.est'j lake of India’ is : : ) _’ 1 Wﬁ waifus E'Eﬁ%ﬁﬁ T
| (A) Vémbanad lake o ’, '(A)_"én‘zﬁm‘g‘ K |
(B) Dal lake | e SRR
(C) Wular lake | o
(D).'Devg'noor»laice | . | (D) W gﬁ-a
2 Articles pertaining to émergvency;" -2. wmﬁ ‘ ~ mam‘-ﬁ ﬂ
| Prqvisions?.l,ls'hri‘ned';i'n Indiéin -:’ m W% . - SR
" Constitution _al.ll'e':_v ' | - : .
o ' (A) =R 1421
(A) Articles 14-21 S
(B) Articles 5158 - | : B,) W e

(© Atices 26260 () FT=R 2:56‘-’26(})-:1

(D) Articles 352.360 R S avf&: 352.360
3. ‘Rajétérangini’v wé_s authored by : | 3. | ‘Wﬁﬁf'v a‘; o a( .
» @ "Kalh.aﬁa,_' @ v N
(E) .‘SL'u"ya Nafz.ayan Rao | (B) -;E{qm-q-m S

v ‘(C‘)'Varahmih.ivr S 1 (C)a'{'l'i’»ﬁ?%? -

(D) Bindusar I . (D) fqgg‘r{
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4. Unit for pressure is : - 4. T H THE T

(A) Pascal @ W
| (AB),Joﬁle o ;' o (BZ)' S
© .Newt_:on."“_ E . . o (C) ?127{
©) Weber | - © ¥

5. " The ratio between the present ages 5. Wi T A m- _— _
of Prateek and Suresh is 6 : 7. If - S

o S 6:7 %1 AT wiish +1 3T T F oY

Prateek is 4 years younger than’ L - S

| o | | ¥ 49d F9 ¥, 7@ 4 99 yvER Wiw

Suresh, thenﬁ the ratio of the ages o o : ‘

'f--of Prateek and Suresh after 4 years EEI T F Y H: A % :
is : W 5 8:
(A) 5:8 B
B)1:2
- B)1:2.
- (© 7:8
€ 7:8 -

8—BussAdmn , P 4
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The number that should fill the |

blank of mark of iiiterfogat_ion in the

. . series :

| VI, 16, \‘_7,‘ 12, ‘12,- m’v," ...... -

is

w2

®u

‘ j(C)'. II

o v

. If a pefson ‘waIkis at 14 kin/hoiv1r_.‘
'.in'stead of 12>-kn11/}.10i1r,. he wouldv
_have walked 20 km more. The

-aqtual d-istance"_travelléd. by him

is . | | |

| (@A) 50 kmf

® 80v'km,

(©) 100 km

D) 120 km

. SO VL 10,V, 11 2,12, L et
i gEqEs wE ® O B R
U

@ 12

(B) 14

o

R A

o e 12 s

W 14 R S R e @
' 20 et oo 0 T A TR
T A

" (A) 50 fet

(B) 86 et

(©) 100 fedt .

‘) 120 ft



8. Which of the following is not .8. %‘é‘—ﬁ—gﬁz"@ MLE ¥ : |

| éofrectly spelt 2 | : | IR
7 S (A) MinuScule _
(A) Minuscule S o ‘
o (B) Library

" (B) Library . _

o o o (C) Momento
(C) Momento - ‘
D) License (D) License,

- 9. Antonym of “He_inous’A"is-: 9. o Helnoqs * o ®

| (A) Awfal -~ . - (A) Awful
(B) Horfendéus . | ~ (B) Horrendous

(C) Monstrous (C) Monstrous
| . (1%)) Virtuous . - - . (D) Virtuous

10. Synonym ofv“Magni‘_ﬁce'nt” is * 10. “Magni_ﬁcent” Ed| mﬂ? % :

/ .
(A) Ignoble o - (4 Tgnoble
® Tiny I ’_' (B Ty
‘(Ci MOdest - | | | ('Cv) 'Mod..ést
A('I‘),)Gloriogs ‘ . (D) Glorious |

8-Buss. Admn. s o 6



11,

. An agreement is :

A) a promise |

o (E) a'proposalv

12.

13,

®)

(C) an oﬁ'er and acceptance

(D) all of the above .

One Qf the following persons can

enter into a valid contract :

’ (A) A Minor
- (B) A person of sound mind
() An alien enemy

(D) An Insolvent |

Every per_son domiciled in India

_ attains majority :

(A) On the starting of 18 ‘years_’ of

age

On the cenipletion of 18 “years'
of age | o

©y

(D) On the startmg of 21 years of

age

8-Buss. Admn.

In the mlddle of 18 years of age

11.

. 1.

13,

(A)@m

(B),@mﬁ |

© v w g
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14. The éonsideration in a contract 'of'.

. salé is called :

15.

(A) Price | -
(B) Exchangé‘ money
(©) Barter. money

(D) Reward

: -Accordihg to Sale of Goods Act, 1930

‘Seller’ means a person :

(A) Who only agrees to sell

. goods

(B) Who only sells goods B

(O ‘Who sells (;r'ég'rees to sell

goods

(D) None_ of the above

8-Buss. Admn.

14, @ﬁmmﬂﬁmﬁmm
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16.

1T

As per Indian Partnership Act, 1932

liability of a partner is. :

(A Limited to the extent <_5f his

| share of pi;oﬁt

(B) Unlimited

(C) Limited to the 4e>':'t'ent o_f.

- capital

(D) Limited to the extent of Loan |

- given to the firm

Partnership agreement may be :

(A) Implied
B E;pméséd o

(C) Both (A) and (B) -

. @) @) or B

16. el Wit sifufm, 1932:3"313;“;_ |

@A) s ad § el @

~(B) srifim
(© T @
O wi W R e
17, R s @ 53
@k

B) W=

© @k @

©) @A) = B)



18.

19.

Which of the following products is

not covered under the Consumer

| ;Protection Act ?

(A) Aircraft

(B) Electricity

~ (C)-Building

(D) Unpr'oce.s_‘sed' - agricﬁltural

- prociuct

The Cohsumer Protection Act, 1986

. enacted on :

(A) 1st Jan. 1987

. (B) 24th Oct., 1986

8-Buss. Admn.

(C) 24th Dec., 1986

(D) 1st Jan., 1986

10

7

18. frefafe & ¥ @ g sk

e

(A). T

(B) faEl

- 19.

(C) Y=

(D) Eafad iy S

Tusiie wRe SffrE, 1986 4

g7

(A) 1 SFad, 1987

(B) 24 W, 1986

(©) 24 Rewwt, 1986

(D) 1 v, 1986



20." Money deposited into Bank is

(D) Debtor and Creditor relétipns *

21.

a

- (A) Contract of Pledgg |

(B) ‘,Contrgélct of Bailment |

© Contract of ‘.‘Guararite__e.;

The simplest form of bu,sinéSS
ownership is a :

(A) Sole proprietorship

- (B) .Partnérshib }

'(_C) Corporation '

D) Co-operative -

29.

Busi_he‘ss ethics primarily deals

with :

- (A) Social respons1b1hty |

(B) Pnce of a product

(C) Moral obligat_io_n

(D) Unfair competition

~ 8-Buss. Admn. |
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{ 20.
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23. In which year RIICO’ was | 23 ‘d%)' = worom fre a9 & & ?

established ?

(A) 1969
(A) 1969 .
- (B) 1979
(B) 1979 |
o (C) 1989
(C) 1989 ‘
| * (D) 1959
D) 1959

»

24. Under which Act the Rajasthan | 24. W fow frm ®t o few

‘ Financiél Corporation = was st @ st % 2
established ? | o
| (A) T faw frm sfufEm, 1951
(A) State Financial Corporation o ' o -
CAct, 1951 - 1 ® wrem o fm sfufem,
(B) Rajasthan - Financilal 1950
Corporation' Act, 1950. v .
o - o (C) mﬁaﬁ:ﬁm 1956
~ (C) Companies Act, 1956 . _

(D) State Financial Act, 1955 @) T o st 1955

8-Buss.Admn. = - 12



' 25 The Bombay Stock Exchange was

established in' the ‘year :
(A) 1875

B) 1975

" (C) 1885

(D) 1985

26.

27,

'SEBlis a:

‘(A) Statutory body

(B) Advisory bddy |

- © Constitutiiopal-body _-

(D) Non-statutory body

The combination of sugar industry

and textile mdustry is a :

‘(A) Circular cbm_bination '
(B) Horizontal cOmbinat/ioﬁ' ,
(C) - Vertical combination

D) vLa.teral ‘combination

13

25.

| 26.

27.

af § g 2 .

@) 1875
®) 1975

(C) 1885

D) 1985

, .(A)-léﬂm“ﬁﬁm
(B) weTw Fm

(©) WA

D) A f

<t v T e v

&) 7w
(B) Tl W

(©) v FAo

-,(D)qrsﬁ;ia‘fm"



28. |Industrial Policy Resolution of 1948

29.

- 30.

- was divided industries into

(A) 3 categories

(B) 4 categories

. (C) 5 categorieis
D) 6 éategories

Under which A;:t the OTC Exchange

/

ﬁ,ras, established ?

(A Companies Act, 1956
'(B) "Separate Act by Parliament

" (C) SEBI Act

(D) None of the above

An 'existingl organisation when takes

. ekisting or_ganisations is called :

(A) Merger-

o (B) Amalgamation

: (C). Trust

(D) :Holding company

8-Buss. Admn.

- over the business of one or more |

14

28.
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T |
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(C) 5 =&t ﬁ,
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-31. Mammum number of membé‘r_s' in

case of a pujblicbvcompany : |
a7

(B) Unlimited

B :(C) 50 :

32..

" (A) After ‘obtai;nir.lg " the.

8-Buss. Admn.

@ 100

When can a 'p'rivai;e c‘ompahy\

commence its business ?

certificate of commencement of

.. business -

.. (B) After obtaining the certificate of

ihéorpofation
(C) Both (A) and (B)

(D) At any time | _

31

eI FEET R A W S e

W o @ Y

A) 7

- (B) i

32.

(©) 50

D) 100

/

w7
(A) aqmmma;ﬁaﬂ W—WW

W W

(B) THRE H1 TAN-TF W@ B W

(©) i (A) i B)

D) msﬁ RC



33. "When»is issue of préspéctug not 33 ‘Qﬁﬁ'{w £l it F IMETIH TE
-'E:needed? a | - ‘ g ? -
(A In case vb_f a privéte compan& | A) s mﬂ"f Tﬁ =
| (B) Offer made'only to the (.éxir_a;tingA | ’I(B) Wﬁ’ EB'WH"T % fogum Ge=i & -
| member | | faa | | | |
T ‘Sharéé are not b_fféréa to the (C) WW% ﬁaq R T m :
 public S o d |
- (D) All of'th;fabo‘ve' | C ' (D)Eﬂﬁaﬁ g4t
34 :Debentureholc’lerks are : | _' 34. HITAURE % |
| .' (A) Owner | | | " 1 (A)?’aﬁ |
. A.(B) Creditors - . (B) ﬁ’ﬁﬂ
©(© Debtors 1  (0_> ST |
| }(D) Nohe of the above | | ) (Di gqgaa ﬁ. ] ®E T
35. l’I‘vran:s.missiénvis:affec‘tfed by : N 35. Eﬁﬁlﬁ H‘ﬂﬁl’ﬂ B % - -
@sdes | w ﬁa?qgm | |
(B) Death . | _(B)avg'grﬁ'_,
(C) Insolvehcy | _. ‘ | : (C). ﬁaﬁmgm ‘

@ Both ®and ©) | O ¥I® IO

8-Buss. Admn. o ' 16



36. Under what circumstances does

37,

- (A) By tranéfe; of Shares -

" (B) By transmission of shares

termination of membership in a

company take place ?

(C) By redemption. of share |
- (D) All of the above |

The shares whose holders have

o preferentiai rlght on .baymént_ of

- 8-Buss. Admn.

dividend 'and retum on capital -i‘f_ the

. company - is being wound-up are
v . -

 called :

(A) Prefefemce_ shares

(B) Equity' shares

NN

(C) Bonus shares

(D) Sweat equity shares

17 .

36, o TRRaferdl & ww FEl #F v

o R Rk

A) 3T B TERR g

(B) ¥l ® TRIwA T

©) e ® W g

(D) SwE wh

37, 4 siw forr o W T Pt

& st e o W @ W A

e e o,

(A) TatfmR sh

B) T M

(€)W s

©) Rem T s



. 88. ‘Annual General Meeting of a | 38. & el &t aiftfed wemo SR SIS

_confé:pany'car_l 'bé ”ca'lléd' by o N | Gﬂ' Hahdl % :

o F(A) Manégifxg Director (A) m ﬁ?«?ﬁF g
(B) h Shérehoiders } - _ | | (B) m WY
©) Boar& of Dirécfofs ' .b 3 (C) ﬁmw QY

v(D)v'Co‘mp"any ‘S‘ecre‘tary' - _. | D) FE wfEEogm
- 39. What is the.'maximﬁm limit of | 39, w# ﬁrafqﬁm FIAT | . gEEET

managerial remuneration of a public tnﬁm = Wm - % 5
company ? | |
- (A) TS @9 H 11%
(A) 11% of net profit R

| | ®) qS @9 F 10% -
(B) 10% of net profit . o
| | YR (©) [T N T 5%

- (C) 5% of net profit -

o o D) qs & H 13%
(D) 13% of net profit : A

8-Buss. Admn. = ' A 18



40

- 41

To whom the not1ce of meetlng of

a company must be sent ?

(A) Every member of company

(B) Legal

deceased _member

| (C) The auditors of company

(D) All of the above ,

‘scientific management’ ?

(A) F.W. Taylor

(B) Henry Fayo'lll |

i V.(C) Robei'tOWen _‘

49.

8-Buss. Admn.

(D) Pétef Drucker

Hawthome studies 1is relatecl_ to :

" (A) Industrial revolution

(B) Scientific management

©) Organisational behaviour

D) Hurnan relations movement

represent,atlve of |

- Who is ’known as ‘the father of »

,19__'

40 Mﬁﬂmﬁwfé‘éﬁaﬁw

 afer 2

-(A)mﬁﬁu@mwﬁ
®) %w%sﬂuﬁmﬂﬁ
: (c)mﬁ‘raﬁwﬁj

| (D)mﬁaawﬂ

éammmm maraam
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(B) ¥ HvT

(©) W s
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| 42 tzm‘r—f anzm wfem ¥
-;(A) Srenfire mraa |
- ® émﬁmma

() T FEER A
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43.

44.

Name the author who wrote the book

‘General ~ and - Industrial

Mariz__a.gement’ [
(A) Henry Fayol
(B) Elton Mayo

() Péter Druck'ef:, E

(D) F.W. Taylbr

Who have developed the concept .of

~ hierarchy of needs ? |

A | Herzbgrg

45.

* 8-Buss. Admn.

(B) Vroom

~(C) Maslow

(D) Owen

~ What is the term used to define the

number of subordinates directly

controlled by a manager ?
(A) Division management
(B) Departmentation

©) Sp'an of ménagement

(D) "None of the above |

43.

| 44.
- fowfam fean 2
(A) wefert

45.

SE W@® w1 M waEd faaw SR

A) ¥ S
®) T A

(©) f= g |

O T W

(B) 3
©) =

(D) e
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 frE ‘éﬁq‘_ﬁ e & FRed
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46.

‘decisions

Which . management

suggests | that ,Iow . imp‘ortance |

be

. subordinates, so that top managers-_
- can focus on’ hig'h.importanc_e

decisions ?

¢

~ (A). Management by objeétivés

(B) Management by exceptions

- (C) Participatory mariagement

(D) Inclusionary management

47.

. importance to people and their

Which type of organisation gives

. relationship ?

) Fotmai \organisa,tion |

(B) Informal orga_nisatioﬁ' |
(C) Business organisation

(D) Stravte‘g_ic» organisation

‘concept.

handled . by |

46. mrﬂaﬁwﬁmﬂﬁwiﬂ%'

ﬁmm@ﬁmmﬁaﬁa@%

'mmmmﬁmw.
'aﬁnﬁ@ﬁvﬁmwﬁ%ﬁﬁaﬂ
aa‘??l

(A) 9R¥E T WEH

 (B) ¥R W Ve

(C) wEIFR Fa

47.

©) wﬁmm

mgammmwﬁaﬁamm

@) s W

B) s W
- (C) =EEaE YA

(D) T e
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48.

49,

50.

(A) Selection

The selection of best alternative
amongst the available alternatives

is known as :

-

(B) Decision-making

(C). Planning
(D) Budgeting

Delegation of Authority means :

(A) Gi{ring respon.sibilities to other
(B) Giving rights to other

(C) Autocratic leadership

(D) All of the above

Ceeeeeens ereeeeen 'is an exchange of facts,
. : . - N

ideas, opinions or emotions by two

or more persons,

- (A) Direction

~ (C) Control

(B) Commuhication R

(D) Command :

- 8-Buss. Admn

\
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48.

49.

Sy fomed] # & vl SwgE fawey

A FE

. ‘\u

&) T

(B) ﬁv?m

(0 Frrm

o

aﬁwm@mﬁm%

>~(A) maﬁmmﬁamm'

| -f(B) I F A AR GG H

(©) Friger g

-

| 50.

sesscsecresscsnes

| '_wwauh fa=m, Wﬁmammamaﬁ

1 fafe %t |
@ Fier
_»(B) waw |
© ﬁwm
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51. Which one of the following is not.a | 51 frfafed § @ 0 U\ T@HT
~ managerial function of“Hu'm-exn T SR :
N A R R sk U A
‘ Resb'urce Management ? , : ‘ | ‘
_ | @) e
" (A) Planning - | -
| o B) Wt
~ (B) Organising .
SR - (C) wfET
- (C)- Staffing .
'O Retrenching | @ ¥ ww
52. Employeé _referfai_ls is av ‘which- type ‘5‘2-_. FHHart W“f g YRR hl wdt |
of source of recruitment ? : o'
(A Extérnal o | '(A). R
" (B) Internal - SR . ® ?ﬂ?lﬁ?'

(C) Hybrid . -+ o 1 '(C),'W,

(D) None of tﬁe.»abb#e’ | o " N (D)Wﬁﬂaﬁéﬂﬁ

8—Buss.Admn. - ‘ 23



53.

- 54.

The term ‘Marketing’ refers to :
(A) New product concepts
(B) Advertising and promotion

activities

(C) A philosophy tﬁat' stresses

¢

customer value . and

_satisfaction"

(D) Planning sales campaign

| Which amongst the following is a-

characteristics of brand ?

(A) A brand identifies a product

differentiation

(C) Brands ‘can be of many typ’és

(D) All of the above

8 Buss. Admn.

24

(B) A brand helps in product |-

53.

54.

ot v et ¥
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55. Which amongst the following | 55, Frefufian 39 v fg &1 At

: i8_not a ‘-long-te}rr.n' ‘sourcé of i % 7 o B

. . (&) T s
(A) Equity shares o . R
o L (B) iferwm siwr
(B) Preference shares -~ - Lo e .

" (C) Debentires O wm
) © Debentures', k © W

| ’(D)\Trade’evcreditors:’; ) =RE w5

'56. The use of Bori‘o?ved capital s well | "‘5'6. et oft e EUURS IR ISt & @a-

as. owned capital by a concern is

@:alled P .‘

(A.‘)‘v Tradihg on equlty | .
® '(l)‘.gpital" geaﬁ;ig'

- (© Capitai gtri;cthre |

(D) Public deposit

8¥Buss.‘Adinn..
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(A) T W =R

®) 5 <

C(© o wE

(D) wA-fAgg :




57. The determination of the time that .| 57. e wfar 1 fafem franelt & =
should be .requlred-. t0»bperfom‘1 the | o WWW - f' ——
- different operatiohs of productidn S
- HeA ¥
procéss is called : a A
T (A) T FROTEA
(A) Scheduling o S
: v : o (B) 3MR¥ Y&
(B) Despatching o K _ .
, (’C) Expediting' (C)} T
(D) Routing =~ | (D) wrf frafor
58 i meaNS the determination of | 58. e §W~WW$W;
size, type, style, nature and quality | = TR, T, S, T Fﬂq %
~ of a product. . 1 | ﬁw 9% |
(A) Product design . | A) R fesme -
(B) Product planning (B) I friem
(C) Product reseatch (C) I TFHYH
o) Quality control = WAL ';iAI A

‘ 8—Bus_s.A_d1_nn, - o : 26



59.

“Good inventory management is a

-------------

" (B) Marketing Management

(C) Stock Man#gement .

60.

(D) ,P‘ufchase .Management B
EOQ stands for -
(A) E.c‘on_omic'Order Quantity

(B) Equal ;'Order Quantity

(C) Equal Order Quality

61

(D) Economic Order Quality

,Which of these is n'o‘t’ a sales

promotion technique ?

- (A) Coupon

(B)' Questionnair'e' -

" (C) Bonus

(D) Loyalty card

8-Buss. Admn.
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59.

(©) =% T

60. -

D) F9 g

() s s

(B) W oW W

61.

(©) W R e

@) sl s e

ﬁwﬁ@aﬁﬁmwﬁww
aﬁtﬁ-—ﬁmﬂﬁ ®2?

,(A) T='@’1'

B) EIT—HEWﬁ

. (C) WrE

D) fromm o

................



62.

63.

8—Buss. Admn. |

The ultimate objective of personal

se;liin‘g is :

(A) To raise sfan.dérd of li§ihg

(B) To pfov’ide» bétter_ guality of
goods |

(C) More satisfaction to customer

D) Increa}se; .vthev »‘ sale of product

Which type of .sales promotion

uses free samples, coupons and .

: rebates ?

(A) Consumer promotion =

.(B) Trade promotion |

(C) Salesforce promotion -

(D) Place promotion

62.

63.

s fowa e R ¥ o

(A) ST W/OH GUR &

B) =gt fFen =1 =ra Iuwsy

FA

(C) Fam g . wfee & foag’

(D) - 3R # ot 4 qfg w0

fa o % ﬁm wHaga | }gcm

R, waﬁz{z 1w fear ST

%2

(A).V“’ﬂm Sl

(B) R GG

(C) Toa o dagA

(D) e
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64,

65.

- 66.

- Which of the following -promotional

tools is thought to be the most‘

expenswe to use 7

(A Advértising | :

(B) Personal selling

"(C) Public reélation

. (D) Sales promotion

Projéétion on the basis of past record

is a method of :

(A) Value analysis
‘ (B) Sales foreéésﬁng :

(©) MBO: ’

(D) None of fﬁe above
The last stage of selling ,précess

is ;.

(@A) Approach stage

- (B) Handlihg o'bjections' . .

- (C) Closing

. (D) Follow-up

8¢Bus‘s. Admn.
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' 64.

ﬁﬂﬁf@aﬁﬁaﬁﬂmmm

fmfmﬁmmﬁm%?

(A) ﬁ'ﬁm

C® a:ﬁwmram

N '(C) Tﬁ—wq#

: (D)ﬁm‘éla:i'—r

ﬁmwﬁ@%mmmﬁmwuw

| 'ﬁrﬁlﬁm%

66.

(A) Teu favd
7'(B)ﬁmqyf3nﬁ

). E‘W’faﬁ

’(D)'ﬂﬁfﬁﬁﬁaﬁéﬂﬁ

ﬁwmaﬂexﬁaﬁw%

(A) wﬁm

(B aﬂﬂﬁﬁa‘a

-~ (C) 9T

(D) s



67. The fastest growing form of

68.

Partvi'cu.lar"-p.reduct- of a |
\ Ac.ountry. :
(B) Only atffactive 'produets of a
' coﬁntry
| (©). iny service industry
'(D) Overallv ‘Aexports of the |
cbuntry |
8—Buss.Adr‘m‘1'«.

@A)

marketing today is :
(A) Global marketing
(B) Micro marketing

(C) I‘n‘dividuall marketing

(D) Direct 'marketing N

The basic objective of Export |
Promotion Council is to promote and

- develop the export of the :

30

67.

A F T fa w1 SR TR

v M d G @ 2

. (Aﬁaﬁaa#ﬁﬁm

68.

(B) =fie fagum

*

'(C)aﬁ%}afrﬂﬁrm

D) wew fwm

A'(A)%wa‘,ﬁﬁwzwgwﬁ

(B) 3W & FHaW ArHisia IeqrRT

=1

L (©) @ B :-xthnm .

(©) 2 B www FrEk o



69. Which tool of promqtiqn»;mi_x 1s 69. Haga fasor & ﬁ'ﬁ'@( ﬁﬁ H1 iy
' Zd.eﬁned as any.paiid fpx{m @f novn-‘ - @ﬁﬁ?ﬁ W §TU m '(aq
 personal prgser;téti;n z.a..nc‘l.promo.tion | | . 3 ﬁl?lfl,a'{ﬁaﬁ Kl aredt : T FA
| of idea, gooc’ls‘a:nd'/servic;as. byan | | ag" me WY %,ﬁfﬂ% feg
: ‘ide:nfiﬁed’ sponsor ? | : - ‘Jﬂfﬁﬁ §TU RUSIERE R ’éﬂ?ﬂ% 7
(A) AdVeniéingy N o ’v..I(A.) ﬁ'ﬁm

(B)Eamﬁm'

B) Personal selling -
(O) Public relation (©) -
(D) Sales promotion . D) fowa dagdt

70.- Sales peﬁ‘ormahce evaluations are | 70. fa®g ﬁwm W S’ITEIWE ¥
heéessary.: ’ L : . |
R (A) 99 Wit & fog
(A) to obtain bonus T
(B) to supplement training N (B) wfierm ‘% T -{‘_‘q i
) (C) pvrospecvt_mg". - | (©) T
D) to prbvjde feedb_aék to sales ‘ - bR § I
Cpeople | | D) farammf aﬁsﬁwﬁﬁ& z & o

8-Buss. Admn. Y R



Space for Rough Work
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