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M.Com. (Final) Term End Examination, 2021-22
INTERNATIONAL MARKETING
Group-C (Paper-1V)

Time : 3 hours] [Maximum Marks : 100

qe- [ G el @ GX g | @4 g9l & oim §HT 8

Note : Answer any five questions. All questions carry equal marks.

1. SR fauor &7 aRATYT T | SRS AR | Y97 & RO a8l AR R &l
FHiSATZAl T A0 HINT |
Define international marketing. Discuss the reasons for entering international markets and
difficulties of international markets.

2. foesl INR & =@ § /T A & 7 A faswer ud fasiy et @ e i |
What is the meaning of selection of foreign market ? Discuss general analysis and specific
analysis.

3. SRS faqor araraRer ) Meaey fafae |
Write an essay on International Marketing Environment.

4. ST o T T T & 2 TS o Bl THIAT e arel Jeahl & I | Jarzd |
What is the meaning of international Pricing ? Explain the factors influencing international
price.

5. STRISE fauo # ] RS & 91 o1 & 2 6! STTa9ashdl il Bl & 7 a&] e & &
&l T | & iy |
What is the meaning of product planning in international marketing ? Why is it needed ?
Explain in detail the scope of product planning for international market.

6. SRS faqor 7 YT & 31T /T FHEA & 7 3 9ga9d I Al U GehIeT STierdd qr YefoiT
TESIE T T91E S[a Tl del &l ARAT By |
What do you mean by packaging in international marketing ? Throw light on its objectives
and functions and explain the factors which influence packaging design in international
marketing.

7. S faeRa qaes @ & 7 gqel f[Audnd qer @ T et aded | gaee o |
FE-HH T TA TAE 3@ & 7
What is international sales promotion ? Mention their characteristics, advantages and dis-
advantages. What factors affects promotion decisions ?

8. FRRISI o o geger qen styeae faarer arem de-he § € ¢ faeee i
What are the various direct and indirect distribution channels of international marketing?
Discuss.

9, IRA & FSd ANR o T4 9ghadl v s & faug 9 qasg |
Explain recent trends and developments in India’s international trade.

10. S o § fa9a AR G @l YRt Ud JH91T &1 90 $hieid |

Explain the role and impact of WHO in international marketing.



