PE-529

M.Com. (IV Semester)

Examination, Jun-2022
Paper-II

Name/Title of Paper- Advertising & Sales Management [Maximum Marks : 80
Tirme : Three Hours] [Minimum Pass Marks : 29
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Note : Answer trom both the Sections as directed. The figures in the right-hand margin indicate marks.

U3 / Section-A

1. faeferias Ay oy-Sarig gedl & g SRy - 1x10=10

8]

Answer the following very short answer type questions:-
(a) fasros & g ATEd B¢
How many model are there in advertising?
(b) fasmu= v& woR H R aaEd | (@7 30
State the difference between advertisng and publicity (any two)
(c) fagmo= dawr @ @ anewry 87
What do you mean media planning?
(d) #Arezr O | Mg T WRIRT 27
What do vou mean media planning?
(e) farsTToeT a5tz & 2470 w1 3R 87
What do vou mean by advertising budget?
(f) fogma= Toie § @ amery 87
What is mean by advertising agency?
(g) ergemy fafey wur 22
What is Itinge benelit?
(h) afadmra fasy & yaHR aaEy |
State the types of personal Sealing.
(i) Searer fawnr & 9a=mgd |
Explain to the production department.
(j) eafaare uf¥reor fad ez 27

What is personal Training.

Pt oy S ol & S S 2x5=10
Answer the tfollowing short answer type questions:-
(a) TI5I IE<e0 & AIDA HIEH B UM |
Lxplain the AIDA model of advertising objectives,
(b) frmy= wfodl & yal &1 goi= i |
Explain the types ol advertisement copies.
(c) Ta=maT &1 wayraefierar & 7199 @ IURHA BT THINSY |
Lxplain the uselulness of advertising effectiveness.
(d) =idaTa [Aea & Iqavy 9oy |
State the objectives of personal selling.
(e) T a1 Ta7 €7 WHESY |

What is sales force? Explain.
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Tug /Section-B 12x5=60)

fFereferiae <rd I gel @ Ioow el
Answer the following long answer type question,
F1/ Unit:|

fasio @ ofonyy G | 59 Ree F—ai 9 smufeaal 988 ol 2
Giive the definition of advertisement. What objections are raised against this?

3T OR
fagmy= omvme | 59 @ @) | afrd aen REgE & Ay od @t o vt |
BT | |

"It pays 1o advertise” Comment on the statement and describe the advertages and disadvantages

of advertising,
I/ Unit-1l
e U ¥ A1y gm WISk 87 RAEeA omE @ wAIfaa B el ged) @1 g
FIRAT |
What do you mean by advertising appeal? Describe the factors that effect the advertising
appeal.
AT /OR
wegH fTIeT B G @ uxel S W w0 U AHHSY |
Clearly explain the steps involved in the media planning process.
Unit-111
feemm Fwie Meiver @ fafv= faft & snefraarars fdasT #ifs |
Critically discuss the different methods? Determine advertising budget.
ATar  OR
UF gE PR & s goidt @ Wen weEe o W §9 9 9aEed |
Clearly explain the organization structure of a large size advertising agency.
5P1S / Unit-1V
g @1 Afder Bew w R war € o e et w R wwar 21 g
HUA BT TAZY TAT 39 Hed # Rwumal & wu wfear w1 9ol A |
“The future of a concern depends on sales which in turn, depends on salcsman™ discuss
this statement explaining the selection procedure of salesman,
HUET /OR

faaer & ysRl @1 guia @i |
Describe the tvpes of sclicrs,
§E / Unit-V
freran @ =aeT et fagrar @ e aifdg |
Explain the principles of selection of vendors.
JRFET S OR
faeperatl @ "o ud uier # 4 gl @) e vmar @R

What are the factors to be kept in mind while selecting and training ol vendors?



